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Sales Promotion and Advertising 

 

 

 

 
 
f‚wgKv (Introduction) 
wecY‡b cÖmvi n‡jv wecYb wgkÖ‡Yi GKwU ¸iæZ¡c~Y© KvR| †µZvi wbKU c‡Y¨i cwiwPwZ Ges hveZxq Z_¨ Zz‡j 
ai‡Z wecYb cÖmvi Kvh©µg Acwinvh©| cÖmvi Ges Zvi myôz e¨e ’̄vcbv Qvov cY¨ wecYb cÖvq Am¤¢e| GB BDwb‡U 
cÖmvi Ges cÖmv‡ii wewfbœ c×wZ m¤̂‡Ü wek` eY©bv Kiv n‡q‡Q| cÖ_g cv‡V cÖmv‡ii aviYv I Gi Dcv`vbmg~n 
Av‡jvPbv Kiv n‡q‡Q|wØZxq cv‡V wecYb cÖmv‡ii Dcv`vb wn‡m‡e weµq cÖmv‡ii aviYv, ¸iæZ¡ I ‡KŠkjm¤‡̂Ü 
Av‡jvPbv Kiv n‡q‡Q| Z„Zxq cv‡V wecYb cÖmv‡ii Av‡iKwU Dcv`vb weÁvc‡bi aviYv, cÖ‡qvRbxqZv I Kvh©vewj 
e¨vL¨v Kiv n‡q‡Q| PZz_© cv‡VweÁvcb gva¨g-Gi aviYv, cÖKvi‡f` I wbev©P‡b we‡eP¨ welqmg~n we Í̄vwiZ Av‡jvPbv 
Kiv n‡q‡Q| me©‡kl, cÂg cv‡V cÖPvi-Gi A_© I ˆewkó¨ m¤̂‡Ü cÖ‡qvRbxq e¨vL¨v †`qv n‡q‡Q| G BDwbU †_‡K 
cY¨ cÖmv‡ii we Í̄vwiZ aviYv AR©b Kiv m¤¢e n‡e|  
 
 

 
BDwbU mgvwßi mgq   BDwbU mgvwßi m‡e©v”P mgq  2 mßvn 

 
 
 
 
 
 

 

 

GB BDwb‡Ui cvVmg~n 
cvV-1 :  wecYb cÖmvi: aviYv I cš’vmg~n 
cvV-2 : weµq cÖmvi: aviYv, ¸iæZ¡ I ‡KŠkj 
cvV-3 : weÁvcb: aviYv, cÖ‡qvRbxqZv I Kvh©vejx 
cvV-4 : weÁvcb gva¨g: aviYv, cÖKvi‡f` I wbev©P‡b we‡eP¨ welqmg~n 
cvV-5 : cÖPvi: aviYv I ˆewkó¨ 
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wecYb cÖmvi: aviYv I Dcv`vbmg~n 
Marketing Promotion:  Concept and Components  

 
D‡Ïk¨ 

 

G cvV †k‡l Avgiv-  
• wecYb cÖmvi m¤ú‡K© aviYv Ki‡Z cvi‡eb; Ges 
• wecYb cÖmvi wgkÖY I Gi Dcv`vbmg~n m¤ú‡K© Rvb‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv (Keywords) 

weÁvcb, e¨w³K weµq, weµq cÖmvi, cÖPvi, Rbms‡hvM| 

 
wecYb cÖmvi-Gi aviYv (Concept of Marketing Promotion) 
wecYb cÖwµqvi cÖmvi GKwU ¸iæZ¡c~Y© welq| cY¨ Drcv`b cwiKíbv, c‡Y¨i g~j¨ wba©viY Ges eÈb 

GBmewecYb Kvh©vejxi AšÍf©y³| wKšÍz GKwU †Kv¤úvbx Zvi G mKj Kvh©vejxi gva¨‡g wbwðZ n‡Z cv‡i bv †h Zvi 
Drcvw`Z cY¨ mvgMÖx evRv‡i M„nxZ n‡e Ges Zvi wecYb D‡Ïk¨ mdj n‡e| ZvB †Kv¤úvbx‡K weµ‡qi wbðqZvi 
Rb¨ cÖmvi bxwZ AbymiY Ki‡Z nq| hvi gva¨‡g †m cY¨mvgMÖx m¤ú‡K© †µZv‡`i‡K cwiwPZ Kiv‡Z cv‡i Ges 
†µZv‡`i mv‡_ GKwU Kvh©Kix †hvMv‡hvM ’̄vcb Ki‡Z cv‡i| cÖwZ‡hvwMZvi evRv‡i wecYbKvix cÖmvi Kvh©µ‡gi 
gva¨‡g wb‡Ri cY¨ ev †mev m¤ú‡K© eZ©gvb I fwel¨Z †µZvi g‡b GKwU mywbw ©̀ó ’̄vb ˆZwi Ki‡Z cv‡i| 
mnRfv‡e, c‡Y¨i evRvi m„wói Rb¨ cÖK…Z †fv³v I cybtwe‡µZv‡`i (cvBKvi, LyPiv e¨emvqx I Ab¨vb¨ 
ga¨ ’̄e¨emvqx) AewnZ K‡i cY¨wU µ‡q †µZv‡`i AvMÖnx K‡i Zzjevi Rb¨ †h Dcvq ev †KŠkj e¨envi Kiv nq, 
Zv‡K wecYb cÖmvi ejv nq|  
wecYb cÖmvi m¤ú‡K© wewfbœ e¨w³i K‡qKwU msÁv- 

Evans & Berman wecYb cÖmv‡ii †h msÁv cÖ̀ vb K‡i‡Qb Zv n‡jv,“Promotion is any form of 

communication used by a firm to inform, persuade or remind people about its products, 

services, image, ideas, community involvement or impact on society.” A_©vr cÖmvi n‡jv GK 
ai‡Yi †hvMv‡hvM cÖwµqv hvi gva¨‡g cÖwZôv‡bi cY¨, †mev, fveg~wZ©, aviYv, †Mvôx mswkøóZv A_ev mvgvwRK 
cÖfve BZ¨vw` m¤ú‡K© RbMY‡K AewnZ Kiv nq, µ‡q cÖ‡ivwPZ Kiv nq ev cybtcybt ¯§iY Kiv‡bv nq| 

Philip Kotler & Gary Armstrong Gi g‡Z,“Promotion means activities that communicate 

the merits of the product and persuade target customers to buy it.” A_©vr cÖmvi n‡jv KZ¸‡jv 
Kv‡Ri mgwó hvi gva¨‡g c‡Y¨i myweav m¤ú‡K© Z_¨ cÖ̀ vb Kiv nq Ges Afxó †µZv‡K cY¨wU µq Kivi 
Rb¨ cÖ‡ivwPZ Kiv nq| 

Dc‡ii Av‡jvPbvi wfwË‡Z wecYb cÖmvi m¤ú‡K© wb‡¤œi aviYv¸‡jv cvIqv hvq- 
1. wecYb cÖmvi GKgyLx ev DfqgyLx Z_¨ Av`vb-cÖ`v‡bi cÖwµqv wn‡m‡e KvR K‡i; 
2. wecYb cÖmvi eZ©gvb †µZv I m¤¢ve¨ †µZvi mv‡_ †hvMv‡hv‡Mi gva¨g wn‡m‡e e¨eüZ nq; 
3. Afxó ev wbw ©̀ó j‡ÿ¨i evRv‡ii †µZv‡`i cY¨, †mev ev cÖwZôvb m¤ú‡K© AewnZ Kiv nq; 
4. cY¨ ev †mev µq Kivi Rb¨ ‡µZv‡`i‡K DØy× Kiv nq; Ges 
5. wecYb cÖmvi cÖwZ‡hvwMZv ‡gvKv‡ejv Kivi Rb¨ ¸iæZ¡c~Y© f~wgKv cvjb K‡i| 

cvV-8.1 
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cwi‡k‡l ejv hvq, wecYb cÖmvi n‡”Q Ggb GKwU ‡hvMv‡hvM gva¨g hvi gva¨‡g wecYbKvix cY¨ ev †mev m¤ú‡K© 
†µZv I †fv³v‡`i AewnZ K‡i, evi evi g‡b Kwi‡q †`q I µ‡q DØy× K‡i|  

wecYb cÖmvi wgkÖY I Gi Dcv`vbmg~n (Marketing Promotional Mix and Its Components) 

AvaywbK wecYbKvixiv Zv‡`i cÖmvi jÿ¨ AR©‡bi Rb¨ †Kvb bv †Kvb gvÎvq mKj cÖKvi wecYb-cÖmvi Kvh©µ‡gi 
GKwU mgwb¦Z c×wZ e¨envi K‡i _v‡Kb| c‡Y¨i Rb¨ cÖPv‡ii jÿ¨ nvwm‡ji AwfcÖv‡qwecYbKvix cÖmvi msµvšÍ 
cš’vmgy‡ni ga¨ †_‡K K‡qKUv‡K GKwÎZ K‡i‡h bZzb c×wZ ˆZwi K‡i, Zv‡K cÖmvi wgkªY e‡j|  
wecYb cÖmv‡ii †h Dcv`vb¸‡jv Av‡Q (weÁvcb, e¨w³K weµq, weµq cÖmvi, cÖZ¨ÿ wecYb I Rbms‡hvM) 
‡m¸‡jvi g‡a¨ mgb¦qmva‡bi gva¨‡g GKwU †Kv¤úvbx Zvi wecYb Kvh©‡K ev Í̄evwqZ I mvdj¨gwÛZ K‡i †Zvjvi 
†Póv K‡i|mg‡qi cwieZ©‡bi mv‡_ mv‡_ cÖmvi wgkª‡Yi Dcv`vb mg~nI wewfbœ mg‡q cwigvwR©Z I cwiewZ©Z 
n‡q‡Q| Zvic‡iI cÖmvi wgkª‡Yi Dcv`vb KqUv Zv wb‡q GLbI gZ‡f` Av‡Q| MÖnY‡hvM¨ gZ wnmv‡e cÖmvi 
wgkª‡Yi Dcv`vb `vov‡”Q wb¤œiƒc-  

cÖ‡Z¨K wecYbKvix cÖwZôvbB Dc‡ii cÖmvi †KŠkj¸‡jv †_‡K †h †Kvb GKwU ev cÖ‡qvRbgZ wewfbœ †KŠk‡ji 
mgb¦q NwU‡q Zvi cY¨ ev †mev‡K †µZvi wbKU Dc ’̄vcb K‡i Ges †µZv‡K wewfbœ †KŠk‡j cY¨ µ‡q cÖjyä K‡i 
_v‡K| GKB mv‡_ cÖwZôvbwU cÖwZ‡hvMx‡`i cÖmvi †KŠkj‡K †gvKv‡ejv K‡i|  

 
 

 wkÿv_©xi KvR wecYb wgkÖY KZ cÖKvi I wK wK? 

 
 
 
 

 

 mvims‡ÿc:  

wecYb cÖmvi n‡”Q Ggb GKwU ‡hvMv‡hvM gva¨g hvi gva¨‡g wecYbKvix cY¨ ev †mev m¤ú‡K© †µZv I 
†fv³v‡`i AewnZ K‡i, evi evi g‡b Kwi‡q †`q I µ‡q DØy× K‡i| wecYb cÖmv‡ii †h Dcv`vb¸‡jv Av‡Q 
(weÁvcb, e¨w³K weµq, weµq cÖmvi, cÖZ¨ÿ wecYb I Rbms‡hvM) ‡m¸‡jvi g‡a¨ mgb¦qmva‡bi gva¨‡g GKwU 
†Kv¤úvbx Zvi wecYb Kvh©‡K ev Í̄evwqZ I mvdj¨gwÛZ K‡i †Zvjvi †Póv K‡i| 

 
 
 
 

wecYb cÖmvi 
wgkÖY 

weµq cÖmvi Rbms‡hvM 

weÁvcb 

cÖZ¨ÿ wecYb e¨w³K weµq 

wPÎ 8.1: wecYb cÖmvi wgkÖY  
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cv‡VvËi g~j¨vqb-8.1  

 

mwVK DË‡ii cv‡k wUK&(√√√√) wPý w`b- 
1| c‡Y¨i evRvi m„wói Rb¨ cY¨ µ‡q †µZv‡`i AvMÖnx K‡i Zzjevi Rb¨ †h Dcvq ev †KŠkj e¨envi Kiv nq 

Zv‡K wKejv nq? 
 K) weÁvcb    L) Drcv`b 
 M) wecYb cÖmvi    N) e›Ub 
2| wb‡Pi †Kvb&wU wecYb cÖmv‡ii ¸iæZ¡c~Y© KvR? 

i) ‡µZv I †fv³v‡`i AewnZ Kiv 
 ii) evi evi g‡b Kwi‡q †`Iqv 
 iii) cY¨ µ‡q DrmvwnZ Kiv 
 wb‡Pi †KvbwU mwVK? 
 K) i     L) ii 
 M) iii     N) i, ii I iii 
3| ‡Kvbw&U wecYb cÖmv‡ii Dcv`vb bq? 
 K) weÁvcb    L) cÖPvi I Rbms‡hvM 
 M) e¨w³K weµq    N) weµq  
4| wecYb cÖmv‡ii Dcv`vb KZwU? 
 K) 2 wU      L) 3 wU 
 M) 5 wU     N) 6wU| 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Drcv`b e¨e ’̄vcbv I wecYb (wØZxq cÎ) 

BDwbU AvU  c„ôvÑ 165 

 

 

 

weµq cÖmvi: aviYv, ¸iæZ¡ I ‡KŠkj 

Sales Promotion: Concepts, Importance and Techniques  

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb-  
• weµq cÖmvi m¤ú‡K© aviYv Ki‡Z cvi‡eb; 
• weµq cÖmvi-Gi ¸iæZ¡ eY©bv Ki‡Z cvi‡eb; Ges 
• weµq cÖmvi-Gi c×wZ e¨vL¨v Ki‡Z cvi‡eb| 

 

 
g~L¨ kã (Keywords) 

DÏxcbvg~jK Kvh©µg, msev` Dc ’̄vcb, eª̈ vÛ AvbyMZ¨ | 

 
weµq cÖmvi-Gi aviYv (Concepts of Sales Promotion) 
weµq cÖmvi n‡”Q e¨w³K weµq, weÁvcb I cÖPvi Qvov wecY‡bi †mmKj cÖmvig~jK Kvh©vewj 

hv¯̂í‡gqv‡` cY¨ †ewk weµ‡qi Rb¨ AwbqwgZfv‡e e¨envi Kiv nq| Ab¨vb¨ cÖmvi Kvh©µ‡gi cwic~iK/mnvqK 
wn‡m‡e weµq cÖmvi KvR K‡i Ges †µZv I wWjvi‡`i cY¨ µq-weµ‡q mvgwqKfv‡e DØy× K‡i| mvev‡bi g~‡j¨ 2 
UvKv Qvo †`Iqv n‡j A_ev 10wU byWzjm wKb‡j GKwU wUwdb e· wdª ‡`qv n‡j G¸‡jv‡K weµq cÖmv‡ii D`vniY 
wn‡m‡e MY¨ Kiv hv‡e|  

wb‡¤œ weµq cÖmv‡ii wKQz msÁv D‡jøL Kiv n‡jv- 

Evans & Berman weµq cÖmv‡ii †h msÁv cÖ`vb K‡i‡Qb Zv n‡jv,“Sales promotion involves the 

marketing activities, other than advertising, publicity or personal selling that stimulate 

consumer purchases and dealer effectiveness.” A_©vr weµq cÖmvi n‡jv weÁvcb, cÖPvi ev e¨w³K 
weµq QvovI ‡m mKj wecYb Kvh©µg hv †fv³vi µq‡K I wWjv‡ii Kvh©KvwiZv‡K DÏxß K‡i| 

Philip Kolter & Gary Armstrong Gi g‡Z,“Sales promotion is short-term incentive to 

encourage purchase or sale of a product or service.” A_©vr weµq cÖmvi n‡”Q cY¨ ev †mev µq ev 
weµ‡q DrmvwnZ Kivi ¯̂íKvjxb DÏxcbv| 

wecYb cÖmv‡ii Kvh©µg wn‡m‡e weµq cÖmv‡ii g‡a¨ wb‡¤œv³ ˆewkó¨mg~njÿ Kiv hvqt 

� wecYb cÖmv‡ii  Rb¨ mvgwqKfv‡e weµq cÖmvi e¨eüZ nq; 
� cY¨ ev †mevi weµq ª̀æZ e„w×i Rb¨ weµq cÖmvi e¨envi Kiv nq; 
� bZzb cY¨ cÖeZ©b Kiv n‡j ev Pvwn`v K‡g †M‡j c‡Y¨i weµq evov‡bvi Rb¨ weµq cÖmv‡ii Kvh©µg nv‡Z 

†bIqv nq| 

cwi‡k‡l ejv hvq, weµq cÖmvi n‡jv weµq e„w×i Rb¨ ¯̂íKvjxb DÏxcbvg~jK Kvh©µ‡gi mgwó| 
 
weµq cÖmvi-Gi ¸iæZ¡ (Importance of Sales Promotion) 
cÖwZôv‡bi D‡Ïk¨ Abyhvqx wecYb Kg©m~wP ev Í̄evq‡bi Rb¨ weµq cÖmvi Kvh©µ‡gi ¸iæZ¡ Acwimxg| wb‡¤œ weµq 
cÖmv‡ii ¸iæZ¡ m¤ú‡K©Av‡jvPbv Kiv n‡jv- 

cvV-8.2 
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1. Pvwn`v m„wó (Creating Demand): cY¨ cÖv_wgK ch©v‡q evRv‡i Avbvi ci Pvwn`v Kg _v‡K e‡j cY¨ 
msµvšÍ Z_¨vewj RbM‡Yi wbKU Dc ’̄vcb K‡i Pvwn`v m„wói †Póv Ki‡Z nq| Gfv‡e A_©‰bwZK Pvwn`v 
c~iY Ges we‡køl‡Yi †ÿ‡Î weµq cÖmvi ¸iæZ¡c~Y© f‚wgKv cvjb K‡i| 

2. weµq e„w× (Increasing Sales): weµq cÖmvi Kvh©vewji Øviv c‡Y¨i ¯̂í‡gqv‡` weµq e„w×i cÖ‡Póv MÖnY  
Kiv nq| weµq e„w×i d‡j Drcv`‡bi cwigvY e„w× cvq Ges †mB m‡½ GKK cÖwZ Drcv`b e¨q n«vm cvq| 
Drcv`b e¨q n«v‡mi d‡j c‡Y¨i g~j¨I n«vm cvq| 

3. gybvdv e„w× (Increasing Profit): weµq cÖmvi Kvh©vewji d‡j weµ‡qi cwigvY e„w× cvq| d‡j gybvdvi 
cwigvYI †e‡o hvq| 

4. Pvwn`vi w ’̄wZkxjZv iÿv (Maintaining Elasticity of Demand): weµq cÖmviKvh©µ‡gi mgqgZ 
Ges mwVKfv‡e e¨env‡ii gva¨‡g Pvwn`vi n«vm-e„w× wbqš¿Y Kiv m¤¢e| †Kvb c‡Y¨i Pvwn`v Kg _vK‡j Gi 
gva¨‡g Pvwn`vi mvÄm¨Zv  Avbv nq| 

5. cÖwZ‡hvwMZv (Competition): cÖwZ‡hvMx‡`i cY¨ ev †mevi mv‡_ „̀pfv‡e cÖwZ‡hvwMZvq AskMÖn‡Yi Rb¨ 
weµq cÖmvi wewfbœ ai‡bi Kvh©µ‡gi mv‡_ RwoZ _v‡K| 

6. c‡Y¨i Dbœqb (Product Improvement): c‡Y¨i ¸Yv¸Y, AvK…wZ, †gvoK BZ¨vw` Dbœq‡bi gva¨‡g 
weµq e„w× Kiv weµq cÖmv‡ii Ab¨Zg `vwqZ¡| Giƒc Kvh©vewj †µZv‡`i mš‘wó weav‡bi gva¨‡g cY¨ µ‡q 
DØy× K‡i hv c‡Y¨i gvb Dbœq‡bi mnvqK| 

7. fveg~wZ© cÖwZôv (Establishing Image): cÖwZôvb ev cY¨ m¤ú‡K© we‡kl fvegywZ© cÖwZôv Kiv 
GescÖwZôv‡bi Ae ’̄vb mymsnZ Kiv QvovI weµq cÖmvi weµq e„w×‡Z mnvqK nq| 

8. c‡Y¨i msev` Dc ’̄vcb (Presenting Product Information): weµq cÖmvi Kvh©µg Øviv cY¨ msµvšÍ 
Z_¨vewj Dc ’̄vcb Kiv nq| †µZv I w †µZvi g‡a¨ ~̀iZ¡ e„w× cvIqvq  Ges cÖwZ‡hvwMZv e„w×i Kvi‡Y 
c‡Y¨i Z_¨vewj cÖPvi AZ¨šÍ ¸iæZ¡c~Y©|  

cwi‡k‡l ejv hvq, wecYb cÖmv‡ii wewfbœ Dcv`v‡bi g‡a¨ weµq cÖmvi ¯̂í‡gqv‡` cY¨ weµq K‡i cÖwZôv‡bi 
gybvdv e„w×‡Z ¸iæZ¡c~Y© f~wgKv cvjb K‡i| 
 

weµq cÖmvi-Gi †KŠkj (Techniques of Sales Promotion) 

weµq cÖmvi Kg©m~wPi g~L¨ D‡Ï‡k¨B n‡jv c‡Y¨i weµq e„w× Kiv| ZvB D‡Ï‡k¨i mv‡_ m½wZ †i‡L weµq 
cÖmv‡ii‡KŠkj ev cš’v¸‡jv‡K ỳÕfv‡e wef³ Kiv nq; h_v- (i) †fv³v‡Kw› ª̀K weµq cÖmvi I (ii) e¨emvwqK weµq 
cÖmvi| wb‡¤œ D³ cÖKvi‡f` m¤ú‡K© Av‡jvPbv Kiv n‡jv: 

(i) †fv³v‡Kw› ª̀K weµq cÖmvi (Consumer Sales Promotion): Drcv`K ev ga¨ ’̄e¨emvqx KZ…©K P‚ovšÍ 
†fv³v‡`i‡K wbw ©̀ó cY¨ ev †mev µ‡q DØy× Kivi Rb¨ M„nxZ weµq cÖmvi cš’v‡K †fv³v‡Kw› ª̀K weµq cÖmvi 
e‡j| mvaviYZ †Kv‡bv bZzb cY¨ Dc ’̄vcb A_ev µgn«vmgvb Pvwn`vm¤úbœ c‡Y¨i Pvwn`v e„w× A_ev 
cÖwZ‡hvMx cÖwZôv‡bi cÖwZ‡hvwMZv †gvKvwejv Kivi Rb¨ Giƒc cÖmvig~jK cš’v M„nxZ n‡q _v‡K| 
wb‡¤œ†fv³v‡Kw› ª̀K weµq cÖmv‡ii cš’v¸‡jv Av‡jvPbv Kiv n‡jvt 

K) bZzb cY¨ Dc¯’vcb (Introducing a New Product): †Kv‡bv bZzb cY¨ evRv‡i Dc¯’vcb Ges 
c‡Y¨i weµq e„w×i Rb¨ wecYbKvix cÖwZôvb wb‡¤œv³ c×wZ¸‡jv MÖnY Ki‡Z cv‡i- 

1. ‡mŠRb¨cY¨ weZiY (Giving Complimentary Product): hw` †Kv‡bv cÖwZôvb bZzb eª̈ v‡Ûi 
cY¨ evRv‡i Dc ’̄vcb Ki‡Z Pvq, Zvn‡j D³ cÖwZôvb bZzb eª̈ v‡Ûi c‡Y¨i mv‡_ m¤úwK©Z †Kv‡bv 
cQ›`mB cY¨ webvg~‡j¨ †µZv‡`i‡K cÖ̀ vb Ki‡Z cv‡i| G‡Z bZzb cY¨ m¤ú‡K© †µZv‡`i g‡b 
AvMÖ‡ni m„wó nq| †hgb, bZzb Uy_eªvk-Gi weµq e„w×i Rb¨ Uz_‡c‡÷i mv‡_ webvg~‡j¨ Uz_eªvk 
cÖ̀ v‡bi e¨e ’̄v Kiv hvq| 
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2. bgybvcY¨ weZiY (Giving Product Sample): †fv³v‡`i‡K wbw ©̀ó cY¨ mxwgZfv‡e webvg~‡j¨ 
cÖ̀ v‡bi e¨e ’̄v‡K bgybvcY¨ weZiY c×wZ e‡j| hw` Drcv`K wbwðZ _v‡K †h, †µZviv cY¨ MÖnY 
Ki‡e Ges cQ›` Ki‡j cybivq e¨envi Ki‡e, Zvn‡jB bgybv weZiY c×wZi e¨envi Kiv nq| 

3. A_© †diZ (Money Refund): †fv³v Ges LyPiv e¨emvqx Dfq ‡ÿ‡ÎB †fv³viv †gvo‡K DwjøwLZ 
g~‡j¨ cY¨ µq K‡i Ges µ‡qi wbðqZv¯̂iƒc c‡Y¨i †j‡ej ev †gvoK Drcv`‡Ki wbKU †diZ 
†`q| Drcv`K †gvo‡Ki DwjøwLZ g~‡j¨i GKwU wbw ©̀ó cwigvY A_© †fv³v‡`i‡K †diZ cÖ`vb K‡i|  

4. †gqvw` M¨vivw›U cÖ̀ vb (Time Bound Gurantee): bZzb cY¨ Dc ’̄vc‡bi †ÿ‡Î †gqvw` M¨vivw›U 
AZ¨šÍ dj`vqK c×wZ| G c×wZ‡Z Drcv`K wbw ©̀ó †gqv‡`i Rb¨ c‡Y¨i ’̄vwqZ¡ ev Kg©ÿgZv 
wel‡q wbðqZv cÖ̀ vb K‡i| Gi g‡a¨ c‡Y¨i †Kv‡bv ÎæwU †`Lv †M‡j ev cY¨ webó n‡j Drcv`K 
cY¨wU †diZ wb‡q Av‡iKwU bZyb cY¨ †µZv‡K cÖ̀ vb K‡i A_ev †givgZ K‡i †`q| G ai‡bi 
M¨vivw›U †µZv‡`i g‡b cY¨ m¤̂‡Ü Av ’̄vi m„wó K‡i Ges Zviv cY¨ µ‡q DØy× nq| B‡jKUªwb· ª̀e¨ 
wecY‡bi †ÿ‡Î Giƒc c×wZi e¨envi jÿYxq| 

L) cÖwZ‡hvwMZv †gvKv‡ejv (Counter Balancing the Competition): evRv‡i cÖwZ‡hvwMZvq mvd‡j¨i 
mv‡_ wU‡K _vKvi Rb¨ cÖwZôvbmg~n mvaviYZ wb‡¤œv³ weµq cÖmvi cš’v¸‡jv e¨envi K‡i- 

1. g~j¨n«vm Kycb (Price off Cupons): cÖPwjZ g~j¨ A‡cÿv wKQzUv g~j¨ Qvo w`‡q wbw ©̀ó †gqv‡`i  
Rb¨ Kycb cÖ̀ vb cÖPwjZ c‡Y¨i weµq e„w×‡Z mnvqZv K‡i| G‡ÿ‡Î c‡Y¨i Drcv`K msev`cÎ ev 
g¨vMvwR‡b weÁvcb cÖ`v‡bi gva¨‡g Kzcb cÖ̀ vb K‡i Ges †µZviv Kzcb Rgv w`‡q Kzc‡b DwjøwLZ 
Kg g~‡j¨ cY¨ msMÖn K‡i| 

2. g~j¨n«vm †gvowKKiY (Price off Packaging): G c×wZ g~j¨n«vm Kzcb c×wZi Abyiƒc| Z‡e 
G‡ÿ‡Î Kzc‡bi cwie‡Z© c‡Y¨i †gvo‡K g~j¨ Qvo-Gi cwigvY D‡jøL _v‡K| †µZviv wbw ©̀ó †gqv‡`i 
Rb¨ c‡Y¨i wba©vwiZ g~j¨ A‡cÿv Kg g~‡j¨ cY¨ µq Ki‡Z cv‡i| Avgv‡`i †`‡k we‡kl K‡i 
mvevb, Iqvwks cvDWvi, Uz_‡c÷ BZ¨vw`i †ÿ‡Î Giƒc c×wZi e¨envi jÿ Kiv hvq| 

3. weµ‡qvËi †mev (After Sales Service): ‡mevg~jK c‡Y¨i weµq e„w×i †ÿ‡Î I cÖwZ‡hvwMZv 
†gvKv‡ejvq †fv³v‡K cY¨ ev †mev µ‡qi ci webvg~‡j¨ weµ‡qvËi †mev cÖ̀ v‡bi wbðqZv †`qv nq| 
G‡ÿ‡Î †gqvw` M¨vivw›Ui b¨vq †Kv‡bv †gqv` wbw ©̀ó _v‡K bv| †h‡Kv‡bv mg‡q †µZviv Giƒc 
†mevMÖnY Ki‡Z cv‡i| wUwf, †iwd«Rv‡iUi BZ¨vw` c‡Y¨i †ÿ‡Î weµ‡qvËi †mev Acwinvh© e‡j 
we‡ewPZ nq|  

4. cÖ̀ k©bx Ges †gjv (Exhibition and Shows): c‡Y¨i evRvi e„w×i Rb¨ wewfbœ mg‡q †`‡ki 
Af¨šÍ‡i I AvšÍR©vwZK ch©v‡q cÖ̀ k©bx I †gjv AbywôZ nq| Gme cÖ̀ k©bx I †gjvi ¯úÝi n‡qI 
cÖwZôv‡bi cwiwPwZ Zz‡j aiv hvq| G Qvov cÖ̀ k©bx I †gjv‡Z ÷j Ly‡j c‡Y¨i cÖwZ †fv³v‡`i 
AvMÖn e„w× Ges †mB m‡½ weµ‡qi cwigvY evov‡bv m¤¢e nq|  

M) †fv³v‡`i g‡b AbyK~j g‡bvfve m„wó (Creating Favorable Attitudes in Consumers’ 

Minds): c‡Y¨i cÖwZ †µZv‡`i AbyK‚j g‡bvfve m„wói Rb¨ cÖwZôvb A‡bK mgq wewfbœ weµq cÖmvi 
Kg©m~wP MÖnY K‡i| G¸‡jv wb‡¤œ Av‡jvPbv Kiv n‡jvt 

1. Dcnvi cÖ̀ vb (Offering Gifts): †µZv‡`i g‡b cY¨ msµvšÍ wel‡q AbyK‚j g‡bvfve m„wói Rb¨ 
†µZv‡`i‡K wewfbœ wRwbm Dcnvi wn‡m‡e cÖ̀ vb Kiv hvq| Dcnvi-mvgMªxi Mv‡q Drcv`bKvwi 
cÖwZôv‡bi bvg Ges wVKvbv gyw ª̀Z _v‡K| †hgb K¨v‡jÛvi, Kjg, Pvwei wis BZ¨vw`| 

2. ï‡f”Qv Ávcb (Greetings): wewfbœ ag©xq mvgvwRK Abyôv‡b Ges bee‡l©i AvMgb Dcj‡ÿ eZ©gvb 
Ges m¤¢ve¨ †µZv‡`i ï‡f”Qv Ávcb weµq cÖmv‡ii GewU Ab¨Zg †KŠkj| mycÖwZwôZ cÖwZôvb 
¸‡jv MYgva¨g¸‡jvi mvnv‡h¨ A_ev MÖvnK‡`i‡K e¨w³MZ wPwV cÖ̀ v‡bi gva¨‡g ï‡f”Qv Ávcb K‡i 
_v‡K| Avgv‡`i †`‡k eo ¯̂Y©vj¼vi e¨emvqx‡`i Giƒc weµq cÖmvi Kvh©µg MÖnY Ki‡Z †`Lv hvq| 
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(ii) e¨emvwqK weµq cÖmvi (Trade Sales Promotion):ga¨ ’̄e¨emvqx‡`i‡K cÖwZôv‡bi cY¨ weµ‡q DØy× 
Kivi Rb¨ M„nxZ weµq cÖmvi cš’v‡K e¨emvwqK weµq cÖmvi e‡j| G‡ÿ‡Î M„nxZ wewfbœ Kvh©µg wb‡¤œ 
Av‡jvPbv Kiv n‡jv: 

K) weµq cÖmvi Kvh©µ‡g AskMÖn‡Y Drmvn `vb (Motivating to Participate in Sales Promotion 

Activities): ga¨¯’e¨emvqxiv hv‡Z wb‡RB D‡`¨vM wb‡q wbw ©̀ó c‡Y¨i weµq cÖmv‡i f~wgKv iv‡L GRb¨ 
wb‡¤œv³ weµq cÖmvi Kvh©µg MÖnY Kiv †h‡Z cv‡it 

1. we‡kl cyi¯‹vi (Special Offer): †h mKj ga¨ ’̄e¨emvqx cÖ_g ev‡ii g‡Zv A_ev GK‡Î AwaK 
cwigv‡Y c‡Y¨i AW©vi cÖ̀ vb Ki‡e Zv‡`i Rb¨ we‡kl AvKl©Yxq cyi¯‹vi cÖ̀ v‡bi e¨e ’̄v MÖnY Kiv 
nq|  

2. e¨emvwqK Qvo (Merchandising Allownces): ga¨ ’̄e¨emvqxiv hv‡Z wbw ©̀ó Drcv`bKvixi cY¨ 
we‡klfv‡e cÖ̀ k©b K‡i Ges cY¨ weµ‡qi Rb¨ we‡kl cÖ‡Póv MÖnY K‡i, †mRb¨ Zv‡`i‡K we‡kl 
e¨emvwqK Qvo cÖ̀ vb Kiv nq| †hgb, ga¨ ’̄e¨emvqx‡`i Rb¨ 5% Kwgkb e„w×| 

3. mn‡hvwMZvg~jK weÁvcb (Cooperarive Advertising): cY¨ weµ‡q DrmvwnZ Kivi Rb¨ 
weÁvcb e¨‡qi wbw`©ó Ask Drcv`bKvix enb K‡i| Giƒc mn‡hvwMZv cÖ̀ v‡bi d‡j LyPiv e¨emvqxiv 
AwaK cY¨ weµ‡qi cª‡Póv MÖnY K‡i _v‡K| 

L) AwaK cY¨ µq-weµq (Buying and Selling with Greater Quantity): ga¨ ’̄e¨emvqxiv hv‡Z 
AwaK cwigv‡Y cY¨ µq K‡i Ges †m¸‡jv weµ‡qi cÖ‡Póv MÖnY K‡i, †mRb¨ wb‡¤œv³ c×wZ¸‡jv MÖnY 
Kiv n‡q _v‡K- 

1. webvg~‡j¨ cY¨ cÖ̀ vb (Free Giving): ga¨ ’̄e¨emvqxiv hv‡Z AwaK cwigv‡Y cY¨ µq K‡i †m Rb¨ 
AwZwi³ cY¨ µ‡qi Ici wKQz cY¨ Zv‡`i‡K webvg~‡j¨ cÖ`vb Kiv nq| Giƒc Kvh©µg Drcv`K‡`i 
c‡Y¨i weµq e„w×i mnvqK nq| 

2. cÖwZ‡hvwMZv (Competition):ga¨ ’̄e¨emvqx‡`i g‡a¨ ev †Kv¤úvwbi wbR¯̂ weµqKg©x‡`i g‡a¨ 
cY¨-weµq cÖwZ‡hvwMZvi Av‡qvRb weµq cÖmv‡i mnvqK f‚wgKv cvjb K‡i| cÖwZ‡hvwMZvq 
weRqx‡`i we‡kl cyi¯‹vi cÖ̀ v‡bi e¨e ’̄v Kiv n‡j cÖwZôv‡bi cY¨ weµ‡qi cÖwZ e¨emvqx‡`i AwaK 
AvMÖ‡ni m„wó K‡i| 

M) ga¨ ’̄e¨emvqx‡`i Kvh©µg myôzfv‡e cwiPvjbvq mn‡hvwMZv (Assisting Middlemen to Operate 

Effectively): Drcv`bKvix KZ„©K cÖ̀ Ë my‡hvM-myweav fv‡jvfv‡e AewnZ bv _vKvq LyPiv e¨emvqxiv 
cY¨mvgMÖx myôyfv‡e weµq Ki‡Z cv‡i bv| G‡ÿ‡Î Drcv`KMY wb‡¤œv³ c×wZ Aej¤̂b K‡i mydj †c‡Z 
cv‡i: 

1. cÖwkÿY Kvh©µg (Training Program): ga¨ ’̄e¨emvqxiv hv‡Z weµq Kvh©µg myôzfv‡e cwiPvjbv 
Ki‡Z cv‡i †mRb¨ Zv‡`i‡K cÖ‡qvRbxq cÖwkÿY cÖ̀ vb Kiv †h‡Z cv‡i| Giƒc cÖwkÿY 
weµqKg©x‡`i Kg©̀ ÿZv e„w×i mv‡_ weµ‡qi cwigvYI e„w× K‡i| Avgv‡`i †`‡k Ilya 
†Kv¤úvwbmg~n MÖv‡gi Wv³vi‡`i cÖwkÿ‡Yi Rb¨ we‡kl †cÖvMÖvg wb‡q weµq e„w×i †Póv Pvjvq| 

2. cY¨ Z_¨ (Product Information): c‡Y¨i msev`, cY¨ m¤̂‡Ü m¤úv`Kxq gšÍe¨, c‡Y¨i Qwe, 
†cv÷vi BZ¨vw` LyPiv e¨emvqx‡`i‡K mieiv‡ni e¨e ’̄v Kiv †h‡Z cv‡i| Giƒc Kvh©µg LyPiv 
e¨emvqx‡`i weµq cÖmv‡i f‚wgKv ivL‡Z DrmvwnZ K‡i| 

Dcmsnv‡i ejv hvq, †fv³v ev †µZv‡`i †Kv‡bv cY¨ µ‡q Drmvn`v‡bi Rb¨ weÁvcb I e¨w³K weµ‡qi evB‡i 
ˆelwqK wewfbœ mn‡hvwMZv ev mvgwqK †Kv‡bv Kvh©µg MÖn‡Yi gva¨‡g weµq cÖmvi e¨envi Kiv nq| G‡ÿ‡Î †Kvb& 
c×wZ e¨envi Kiv n‡e Zv we‡klfv‡e c‡Y¨i cÖK…wZ I cvwicvwk¦©K cwiw ’̄wZi Ici wbf©i K‡i| 
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 wkÿv_©xi KvR 5wU weµq cÖmv‡ii †KŠk‡ji bvg wjLyb, D`vniYmn| 

  
 
 

 

 mvims‡ÿc:  

weµq cÖmvi n‡”Q e¨w³K weµq, weÁvcb I cÖPvi Qvov wecY‡bi †mmKj cÖmvig~jK Kvh©vejx hv AwbqwgZfv‡e 
e¨envi Kiv nq ¯̂í‡gqv‡` cY¨ ev †mev †ewk weµ‡qi Rb¨| cÖwZôv‡bi D‡Ï‡k¨ I jÿ¨ Abyhvqx wecYb Kg©m~wP 
ev Í̄evq‡bi Rb¨ weµq cÖmvi Kvh©µ‡gi ¸iæZ¡ Acwimxg| Pvwn`v m„wó, weµq e„w×, gybvdv e„w×, Pvwn`vi 
w ’̄wZkxjZv iÿv, cÖwZ‡hvwMZv, c‡Y¨i Dbœqb, fveg~wZ© cÖwZôv I c‡Y¨i msev` Dc ’̄vcb Kivi Rb¨ weµq cÖmvi 
¸iæZ¡c~Y© f~wgKv cvjb K‡i| D‡Ï‡k¨i mv‡_ m½wZ †i‡L weµq cÖmvi cš’v¸‡jv‡K ỳÕfv‡e wef³ Kiv nq; h_v- 
(K) †fv³v‡Kw› ª̀K weµq cÖmvi; I (L) e¨emvwqK weµq cÖmvi| †fv³v‡Kw› ª̀Kweµq cÖmvi wn‡m‡e bZzbfv‡e 
cY¨ Dc ’̄vcb Kivi Rb¨ †mŠRb¨ cY¨, bgybv, A_© †diZ, †gqvw` M¨vivw›U cÖ̀ vb Kvh©µg MÖnY Kiv nq| †fv³v 
evRv‡i cÖwZ‡hvwMZv †gvKv‡ejv Kivi Rb¨ g~j¨n«vm Kzcb, g~j¨n«vm †gvowKKiY, weµ‡qvËi †mev, cÖ̀ k©bx Ges 
†gjvi Av‡qvRb K‡iweµq cÖmvig~jK e¨e¯’v †bIqv nq| †fv³v‡`i g‡b AbyK~j g‡bvfve m„wói Rb¨  Dcnvi 
cÖ̀ vb, ï‡f”Qv Ávc‡bi g‡Zv KvR Kiv nq| weµq cÖmvi Kvh©µ‡g AskMÖnY DrmvwnZ Kivi Rb¨ we‡kl cyi¯‹vi, 
e¨emvwqK Qvo, mn‡hvwMZvg~jK weÁvc‡bi Kvh©µg MÖnY Kiv nq| Avevi, AwaK cY¨ µq-weµ‡q Drmvn 
cÖ̀ v‡bi Rb¨  webvg~‡j¨ cY¨ cÖ̀ vb I cÖwZ‡hvwMZvi Av‡qvRb Kiv nq| G QvovI,ga¨ ’̄e¨emvqx‡`i Kvh©µg 
myôzfv‡e cwiPvjbvq mn‡hvwMZv †`Iqvi Rb¨  cÖwkÿY Kvh©µg I cY¨ Z_¨ mieivn Kiv nq| 

 

 
cv‡VvËi g~j¨vqb-8.2  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
wb‡Pi DÏxcKwU c‡o 1 - 2 bs cÖ‡kœi DËi w`b- 

Ô‡iwW‡gU †Kvs wjwg‡UWÕ we`¨gvb cY¨ Z_v ÷x‡ji ˆZRmc‡Îi weµq e„w×i j‡ÿ¨ g~j¨ Qv‡oi †NvlYv †`q| 
†µZv‡`i wbKU †_‡K ZvrÿwYK mvov cvIqvi d‡i †Kv¤úvwb Avw_©Kfv‡e cybiæw¾xweZ nq| 

1| Ô‡iwW‡gU †Kvs wjwg‡UWÕ-G wecYb cÖmv‡ii A_©‰bwZK cÖfve †Kvb&wU? 
 K) c‡Y¨i g‡bvbœqb L) Drcv`b e¨q n«vm 
 M) eª̈ vÛ AvbyMZ¨ m„wó N) weµq e„w× 
2|  †Kv¤úvwbi Avw_©K cybiæw¾xe‡bi d‡i †hme w`K jÿYxq n‡eÑ  

i) gybvdv e„w×  ii) Drcv`b e„w×   iii) evRvi m¤úªmviY 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii L) i I iii 
 M) ii I iii N) i, ii I iii 
3| weµq cÖmvi †Kvb& ai‡bi DÏxcbv m„wó K‡i?  
 K) `xN©‡gqvw` L) ga¨‡gqvw` 
 M) ¯í̂‡gqvw` N) Awbw ©̀ó †gqvw` 
4| weµq cÖmv‡i bZzb cY¨ Dc ’̄vcb †KŠkj †Kvbw&U?  
 K) g~j¨ n«vm Kzcb L) A_© †diZ c×wZ 
 M) cÖ̀ k©bx N) †gjv 
5| weµq cÖmv‡ii †Kvb& nvwZqv‡i cY¨ weµ‡qi we‡kl cÖ‡Póvi Rb¨ Kwgkb †`Iqv nq?  
 K) c„ô‡cvlK cyi¯‹vi L) µq‡K› ª̀ cÖmvi 
 M) mn‡hvwMZvg~jK weÁvcb N) e¨emvwqK Qvo 
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 weÁvcb: aviYv, cÖ‡qvRbxqZv I Kvh©vewj 
 Advertising: Concept, Importance and Functions  

 
D‡Ïk¨ 

G cvV †k‡l Avcwb-  
• weÁvcb m¤ú‡K© aviYv Ki‡Z cvi‡eb; 
• weÁvcb-Gi cÖ‡qvRbxqZv eY©bv Ki‡Z cvi‡eb; Ges 
• weÁvcb-Gi Kvh©vewj e¨vL¨v Ki‡Z cvi‡eb| 

 

 
g~L¨ kã (Keywords) 

cÖZ¨ÿ †hvMv‡hvM, eª̈ vÛ AMÖvwaKvi, AvšÍR©vwZK evwYR¨, iæwPi ˆewPÎvqb| 

 
weÁvcb-Gi aviYv (Concept of Advertising) 

mvaviYfv‡e ejv hvq, c‡Y¨i cÖwZ RbMY‡K AvK…ó Kivi D‡Ï‡k¨ †Kvb cÖwZôvb ev e¨w³we‡kl 
ˆbe¨w³K Dcv‡q c‡Y¨i ¸Yv¸Y, Dc‡hvwMZv, Kvh©KvwiZv, e¨envi-wewa ev Ab¨bv¨ ˆewkó¨ Rbmvavi‡Yi mvg‡b 
wewfbœ gva¨‡gi mvnv‡h¨ Zz‡j ai‡j Zv weÁvcb bv‡g cwiwPZ nq| weÁvcb wecYb cÖmv‡ii †ÿ‡Î Ggb GKwU 
†KŠkj hvi mvnv‡h¨ Drcvw`Z cY¨ m¤ú‡K© RbMY‡K AewnZ Kivi gva¨‡g Zv‡`i‡K D³ cY¨ µ‡q cÖ‡ivwPZ Kiv 
nq|ˆbe©̈ w³K weµwqZv ev weÁvc‡b evRv‡i †fv³v‡`i cY¨ msµvšÍ cQ›` cÖfvevwšẐ Kivi D‡Ï‡k¨ gyw ª̀Z kãgvjv 
ev cÖZx‡Ki mvnv‡h¨ AMwYZ MÖvn‡Ki wbKU weµq msev` †cuŠwQ‡q †`qv nq| weÁvcb Avm‡jB cY¨ I †mev weµ‡qi 
Rb¨ m¤¢ve¨ †µZv‡`i D‡Ï‡k¨ gyw ª̀Z ev Qvcv‡bv Av‡e`b|  
wecyj msL¨K m¤¢ve¨ †µZvi mv‡_ †hvMv‡hvM ’̄vc‡bi Rb¨ weÁvcb †KŠkj MÖnY Kiv nq| GB c×wZ‡Z †µZvi 
mv‡_ mivmwi †hvMv‡hvM bv K‡i we‡kl we‡kl gva¨‡g Zv‡`i wbKU evZ©v †cÖiY Kiv nq| †µZv‡`i cÖfvweZ Kivi 
Rb¨ gyw ª̀Z AvKv‡i, Qwe ev Mv‡b ev Ab¨ †Kvb Dcv‡q c‡ivÿfv‡e cY¨ I †mevi msev` A‡_©i wewbg‡q hLb 
†cŠuQv‡bv nq, Z_b Zv weÁvcb bv‡g AwfwnZ nq| GB weÁvcb e¨eüZ n‡q Avm‡Q wLª÷c~e© wZb nvRvi mvj 
†_‡K| †ivg I MÖxK e¨emvqxivI c‡Y¨i KvUwZ evov‡bvi Rb¨ weÁvcb e¨envi KiZ| eZ©gv‡b weÁvc‡bi ˆewPÎ¨ 
†hgb †e‡o‡Q, gva¨gI bvbv iKg n‡q‡Q|  

wb‡¤œ weÁvc‡bi wKQz msÁv D‡jøL Kiv n‡jv: 

Philip Kotler & Gary Armstrong Gi g‡Z,“Advertising is any paid form of non-personal 

presentation and promotion of ideas, goods, or services by an identified sponsor.” A_©vr 
weÁvcb n‡jv ‡Kvb wbw ©̀ó D‡`¨v³v KZ…©K A‡_©i wewbg‡q ‡Kvb aviYv, cY¨ ev †mevi Ae¨w³K Dc ’̄vcbv I 
cÖmvi| 

Etzel, Walker & Stanton weÁvc‡bi †h msÁv cÖ̀ vb K‡i‡Qb Zv n‡jv,“Advertising consists of all 

activities involved in presenting to an audience a non personal, sponsor-identified, paid for 

message about a product or organization.” A_©vr weÁvcb n‡jv Ggb KZ¸‡jv Kv‡Ri mgwó hvi 
gva¨‡g ‰be©¨w³K I wbw ©̀ó D‡`¨v³vi gva¨‡g A‡_©i wewbg‡q †Kvb `k©KgÛjxi (†kÖvZv/cvVK) wbKU cY¨ ev 
cÖwZôvb m¤ú‡K© Z_¨ Dc ’̄vcb Kiv nq| 

Dc‡ii Av‡jvPbvi wfwË‡Z weÁvcb m¤ú‡K© wb‡¤œi aviYv¸‡jv cvIqv hvq- 

cvV-8.3 
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� weÁvcb GKUv A_©cÖ̀ Ë cÖmvi gva¨g hv m¤úªPv‡ii Rb¨ weÁvcb`vZv‡K A_© cÖ̀ vb Ki‡Z nq;  
� GUv cY¨ I †mevi ˆbe©̈ w³K Dc ’̄vcbv| †Kvb e¨w³ GLv‡b Dcw ’̄Z †_‡K cY¨ ev †mevi msev` †µZv‡K 

Rvbvq bv;  
� weÁvc‡bi D‡`¨v³v _v‡K| A_©vr †KD bv †KD weÁvcb cÖ`vb K‡ib; 
� GKgyLx †hvMv‡hvM gva¨‡g c‡Y¨i msev` †µZv‡`i Rvbv‡bv nq; 
� cY¨, †mev I cÖwZôvb m¤ú‡K© Z_¨ cvIqv hvq weÁvc‡bi gva¨‡g; 
� weÁvcb Pvwn`v m„wói cÖavb c×wZ| 

‡mvRv fvlvq ejv hvq †h, weÁvcb n‡jv h_vm¤¢e b~¨bZg e¨‡q I ¯̂íZg mg‡q ARvbv msL¨K †jvK‡K †Kvb wRwbm 
(cY¨ ev †mev) m¤ú‡K© Rvbv‡bv| Gi mvnv‡h¨ RbMY‡K cY¨ I †mev m¤ú‡K© AewnZ Kiv nq, Zv‡`i g‡a¨ µ‡qi 
B”Qv RvwM‡q †Zvjv nq Ges c‡ivÿfv‡e Zv‡`i mvg‡b cÖwZôv‡bi fveg~wZ© Zz‡j aiv nq| 
 
weÁvcb-Gi cÖ‡qvRbxqZv (Importance of Advertising) 

evRvi m¤úªmviY Avi AvaywbK I e„n`vqZb Drcv`b e¨e ’̄vi hy‡M weÁvc‡bi e¨vcK e¨env‡ii Zvrch©‡K mn‡RB 
Zz‡j a‡i| weÁvcb mvaviYZ e¨emvwqK cÖ‡qvR‡b e¨eüZ n‡jI ‡h‡Kvb †`‡ki A_©‰bwZK I mvgvwRK Dbœq‡b Gi 
¸iæZ¡ i‡q‡Q| wb‡¤œ wecY‡b weÁvc‡bi cÖ‡qvRbxqZv Zz‡j aiv n‡jv- 

K.  A_©‰bwZK ¸iæZ¡ (Economic Importance): wek¦vq‡bi G hy‡M Drcv`K I †fv³v‡`i g‡a¨ cY¨ 
m¤ú‡K© Z_¨ cÖ̀ vb K‡i weµ‡qi cwigvY evov‡bvi Rb¨ weÁvc‡bi ¸iæZ¡ e„w× cv‡”Q| wb‡¤œ weÁvc‡bi 
A_©‰bwZK ¸iæZ¡ Av‡jvPbv Kiv n‡jv- 

1. mvgwMÖKfv‡e c‡Y¨i Pvwn`v m„wó (Creating Overall Product Demand): cY¨ ev †mevi e¨vcK 
Pvwn`v m„wói gva¨‡g weÁvcb e¨vcK weµq I gybvdv AR©‡b mnvqZv K‡i| weÁvc‡bi Dci c‡Y¨i 
Pvwn`v A‡bKvs‡k wbf©i K‡i| †Kv‡bv cY¨ KZUv mdjfv‡e evRvi m„wó Ki‡Z cvi‡e Zv g~jZ my&ôzfv‡e 
weÁvcb Kvh©µg ev¯Íevq‡bi Dci wbf©i K‡i| 

2. Pvwn`v I †hvMv‡b mgZv m„wó (Equalizing between Demand and Supply): weÁvc‡bi Øviv 
bZzb c‡Y¨i Pvwn`v m„wó nq Ges Zv c~i‡Y bZzb wkí ’̄vcb ev cY¨ Avg`vwb Kiv nq| d‡j Gi 
gva¨‡g GKw`‡K †hgb c‡Y¨i Pvwn`v m„wó nq, Ab¨w`‡K Zv c~i‡Y bZzb bZzb wkí-KviLvbv M‡o D‡V| 
G‡Z c‡Y¨i Pvwn`v I †hvMv‡bi g‡a¨ mgZv Av‡m| 

3. Drcv`b e¨q n«vm (Reducing Production Cost): weÁvcb c‡Y¨i e¨vcK Pvwn`v m„wó K‡i I 
weµq e„w× K‡i| d‡j wkí-KviLvbv¸‡jv m‡e©v”P cwigvY cY¨ Drcv`b Ki‡Z mÿg nq| Avi wkí 
Drcv`v‡bi m‡e©v”P e¨envi m¤¢e n‡j c‡Y¨i GKK cÖwZ Drcv`b LiP n«vm cvq|  

4. bZzb cY¨ cÖeZ©b (Introducing New Product): bZzb bZzb cY¨ cÖeZ©b I Pvwn`v m„wó‡Z weÁvcb 
¸iæZ¡c~Y© f~wgKv cvjb K‡i| Gi gva¨‡g bZzb c‡Y¨i ¸Yv¸Y, gvb, DrKl©Zv, Dc‡hvwMZv BZ¨vw` 
m¤ú‡K© †fv³v‡`i Rvbv‡bv mnR nq|  

5. cÖZ¨ÿ †hvMv‡hvM (Direct Communication): weÁvc‡bi gva¨‡g †µZv-we‡µZvi gv‡S mivmwi 
†hvMv‡hvM m¤¢e nq hvi gva¨‡g †µZv- we‡µZv Rvb‡Z cv‡i †Kv_vq, wK `v‡g, wK gv‡bi cY¨ cvIqv 
hvq| d‡j †fv³v I e¨emvqxiv mn‡RB cY¨ msMÖ‡ni wm×všÍ wb‡Z cv‡i| 

6. eª̈ vÛ AMÖvwaKvi I AvbyMZ¨ e„w× (Increasing Brand Preferences and Loyalty): weÁvc‡bi 
gva¨‡g cY¨ m¤ú‡K© cÖwZwbqZ m¤¢ve¨ †µZv‡`i‡K AeMZ Kiv nq| c‡Y¨i we‡kl ¸Yvewj Zz‡j aivi 
d‡j †µZvi eª̈ vÛ AMÖvwaKvi I AvbyMZ¨ e„w× cvq| 
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7. AvšÍR©vwZK evwYR¨ m¤úªmviY (Expansion of International Trade): weÁvc‡bi d‡j †`kxq 
evRv‡i Ab¨ †`‡ki c‡Y¨i cÖwZ‡hvwMZv m„wó nq| cÖwZ‡hvwMZvq wU‡K _vKvi Rb¨ Drcv`KMY c‡Y¨i 
¸YMZgvb e„w× Kivi †Póv Pvjvq|  

8. †fv³v I Drcv`bKvixi g‡a¨ m¤ú©K m„wó (Creating Relationship between Consumers and 

Producers): weÁvcb Drcv`K‡K †fv³vi wbKU cwiwPZ K‡i †Zv‡j| Gi gva¨‡g †µZv ev †fv³viv 
cY¨ m¤ú‡K© we Í̄vwiZ Rvb‡Z cv‡i| G‡Z Drcv`K I †fv³vi gv‡S ~̀iZ¡ n«vm cvq| 

9. c‡Y¨i Z_¨ cÖvwß (Getting Product Information): weÁvc‡bi gva¨‡g †fv³viv cY¨ I †mevi 
Z_¨ Rvb‡Z cv‡i| c‡Y¨i Z_¨ Rvbv _vK‡j †µZvivI DcK…Z nq Ges cÖwZôv‡bi weµqI e„w× cvq| 

10. weµq Kg©x‡`i mnvqZv `vb (Helping Salesmen): weÁvc‡bi djkÖæwZ‡Z cY¨ m¤ú‡K© m¤¢ve¨ 
†µZviv c~e© †_‡K AewnZ _vKvq weµq Kg©x‡`i A‡nZzK cÖ‡kœi m¤§yLxb n‡Z nq bv| d‡j weµqKg©x 
¯̂í mg‡q AwaK msL¨K MÖvnK‡`i †mev`v‡b mg_© nq| 

L.  mvgvwRK ¸iæZ¡ (Social Importance): mvgvwRK e¨e ’̄vi Dbœq‡bI weÁvc‡bi ¸iæZ¡ A‡bK| wb‡¤œ 
weÁvc‡bi mvgvwRK ¸iæZ¡ Av‡jvPbv Kiv n‡jv- 

1. RxebhvÎvi gvb e„w× (Enhancing Standard of Living): weÁvc‡bi gva¨‡g †µZv‡`i‡K wewfbœ 
ai‡bi cY¨ ev †mev MÖn‡Yi Rb¨ cÖ‡ivwPZ Kiv nq| †µZvivI weÁvc‡bi gva¨‡g AvK…ó n‡q wewfbœ 
cY¨ µq ev †mev MÖnY Ki‡Z AvMÖnx nq| G‡Z Zv‡`i RxebhvÎvi gvb DbœZ nq| 

2. iæwPi ˆewPÎvqb (Diversification in Taste): my›`i I myiæwPc~Y© bvbvwea ª̀e¨ weÁvc‡bi mvnv‡h¨B 
mgv‡R cÖPwjZ nq| ev Í̄e Rxe‡b DbœZZi AvaywbK ª̀e¨ e¨env‡ii d‡j gvby‡li iæwPi ˆewPÎ¨ mvwaZ 
nq| 

3. µ‡qi myweav (Facility to purchase): weÁvcb Øviv †µZv c‡Y¨i ¸YMZgvb, IRb, AvqZb, g~j¨, 
cÖvwß ’̄vb Ges Drcv`K m¤ú‡K© Av‡M †_‡KB Rvb‡Z cv‡i e‡j mn‡R µq wm×všÍ MÖnY Ki‡Z cv‡i, 
hv wecYb KvR‡K mnR K‡i †Zv‡j| 

4. ga¨ ’̄e¨emvqx‡`i cÖfve n«vm (Reducing Influence of Middlemen): weÁvc‡b cY¨ ev †mevi 
wewfbœ ˆewkó¨, myweav I cÖvwß ’̄vb m¤ú‡K© wewfbœ Z_¨ †µZvi Kv‡Q Zz‡j aiv nq| d‡j cY¨ weµ‡qi 
†ÿ‡Î ga¨ ’̄e¨emvqx‡`i cÖfve A‡bKvs‡k n«vm cvq| 

5. wk‡ívbœqb (Industrial Development): c‡Y¨i bZzb bZzb evRvi, Pvwn`v ev †µZv m„wó, cÖPwjZ 
c‡Y¨i Pvwn`v e„w× Ges Gi w ’̄wZkxjZv eRvq ivLvq weÁvcb g~L¨ f‚wgKv cvjb K‡i| d‡j cÖwZwôZ 
wk‡íi Drcv`b Ae¨vnZ _v‡K Ges bZzb Pvwn`v wgUv‡bvi Rb¨ wk‡íi m¤úªmviY N‡U|  

6. Kg©ms ’̄v‡bi my‡hvM m„wó (Creation of Employment Opportunities): weÁvcb ỳBfv‡e 
Kg©ms ’̄v‡bi my‡hvM m„wó K‡i| cÖ_gZ: weÁvcb ˆZwi I cÖPv‡ii Rb¨ cÖPyi Rbej wb‡qv‡Mi cÖ‡qvRb 
nq| wØZxqZ weÁvc‡bi d‡j cÖZ¨ÿ ev c‡ivÿfv‡e †`‡k wkívqb N‡U, d‡j G‡ÿ‡ÎI e¨cK 
Kg©ms ’̄v‡bi my‡hvM m„wó nq| 

7. mvgvwRK Kj¨vY (Social Welfare): mgv‡Ri Kj¨v‡Yi j‡ÿ wewfbœ ai‡Yi weÁvcb cÖPvi Kiv nq| 
†hgb-ÔMvQ jvMvb, cwi‡ek evPvubÕ, Ôa~gcvb g„Zy¨ NUvqÕ BZ¨vw`| GmKj welq cÎ-cwÎKv, †iwWI, 
†Uwjwfkb, B›Uvi‡bU BZ¨vw`i gva¨‡g cÖPvi Kivi  d‡j mgv‡Ri gvby‡li gv‡S m‡PZbZv e„w× cv‡”Q| 

cwi‡k‡l ejv hvq, cÖvwZôvwbK D‡Ïk¨ AR©‡b cY¨ ev †mev m¤ú‡K© m¤¢ve¨ †µZvmvaviY‡K Z_¨ cwi‡ekb I Drmvn 
m„wói Kv‡R weÁvcb e¨eüZ n‡jI A_©‰bwZK I mvgvwRK w`K ‡_‡K Gi h‡_ó ¸iæZ¡ i‡q‡Q| 
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weÁvcb-Gi Kvh©vewj (Functions of Advertising) 
weÁvcb GKwU cÖwµqvwfwËK KvR| wbw ©̀ó jÿ¨ AR©‡bi Rb¨ weÁvc‡bi KvR wbiwew”Qbœfv‡e Pj‡Z _v‡K| 
weÁvcb`vZv Ges weÁvc‡bi D‡Ï‡k¨i Dci weÁvc‡bi Kvh©vejx wbf©i K‡i| wb‡¤œ Gi Kvh©vejx m¤ú‡K© Av‡jvPbv 
Kiv nj- 

1. cÖwZ‡hvMx‡`i †_‡K cY¨‡K c„_Kfv‡e Zz‡j aiv (To Differentiate Products from 

Competitors): cÖwZ‡hvMx c‡Y¨i †P‡q cY¨wU cv_©K¨m~PK G ai‡Yi e³e¨ Zz‡j aiv weÁvc‡bi Ab¨Zg 
KvR| cÖwZ‡hvMx cY¨ A‡cÿv gvb DbœZ Ges ‰ewkó¨I wfbœiƒc – Giƒc e³‡e¨i gva¨‡g cv_©K¨m~PK  ˆewkó¨ 
Zz‡j aiv nq| weÁvcb AvKl©Yxq I Av‡e`bgqx n‡j cY¨wU‡K cv_©K¨m~PK Kiv mnR nq| 

2. cY¨ I eª̈ v‡Ûi Z_¨ Dc ’̄vcb (Provides Product and Brand Information): cY¨ I eª̈ vÛ msµvšÍ 
wewfbœ Z_¨ weÁvc‡Yi gva¨‡g RbM‡Yi wbKU Dc ’̄vcb Kiv nq| cY¨ I eª̈ vÛ e¨env‡ii c×wZ I 
Dc‡hvwMZv hvPvB, e¨env‡ii myweav, c‡Y¨i cÖvwß ’̄vb, g~j¨, wWRvBb ev †gvoK cwieZ©b A_ev bZyb cY¨ 
ev eª̈ vÛ cÖeZ©b BZ¨vw` Z_¨ weÁvc‡Yi gva¨‡g Dc ’̄vcb Kiv nq| 

3. cY¨ e¨env‡i cÖ‡ivwPZ Kiv (Influencing on Product Usage): weµq e„w× weÁvc‡Yi Ab¨Zg D‡Ïk¨ 
GRb¨ †PvL Ryov‡bv bKmv, AvKl©Yxq is Ges gb gvZv‡bv fvlv e¨envi K‡i m¤¢ve¨ †µZv‡`i‡K cY¨ µ‡q 
cÖ‡ivwPZ Kiv nq| ZvQvov cY¨ m¤ú‡K© cybt cbt ¯§ib Kiv‡bvi cª‡qvRb, hv weÁvc‡Yi Ab¨Zg KvR 
wn‡m‡e we‡ewPZ nq| 

4. c‡Y¨i e›Ub m¤úªmviY (Increasing Product Distribution): weÁvcY cÖPv‡ii d‡j c‡Y¨i Pvwn`v 
m„wó nq| e¨vcK RbM‡Yi Kv‡Q cY¨ †cŠQv‡bvi Rb¨ wewfbœ ai‡bi ga¨ ’̄e¨emvqxi mnvqZv wb‡Z nq A_ev 
wbR¯̂ e›Ub e¨e¯’vi m¤úªmviY Ki‡Z nq| 

5. eª̈ vÛ AMÖvwaKvi I AvbyMZ¨ e„w× (Increasing Brand Preferences and Loyalty): evRv‡i 
cÖwZ‡hvMxi msL¨v A‡bK n‡j wbw ©̀ó eªv‡Ûi cªwZ AMÖvwaKvi m„wó I µZvi AvbyMZ¨ e„w×i †Póv Ki‡Z nq| 
G‡ÿ‡Î weÁvcY AZ¨šÍ Kvh©Kix f~wgKv cvjb K‡i| weÁvc‡Yi gva¨‡g cY¨ m¤ú©‡K cÖwZwbqZ m¤¢ve¨ 
†µZv‡`i‡K AeMZ KivI c‡Y¨i we‡kl Mybvewj Zz‡j aivi d‡j †µZvi eªvÛ AMÖvwaKvi I AvbyMZ¨ e„w× 
cvq| 

6. mvgwMÖKfv‡e weµq-e¨q n«vm (Reducing Overall Sales Costs): gv‡K©wUs cÖ‡gvk‡bi Ab¨vb¨ cš’vi 
Zzjbvq Kg Li‡Pi e¨vcK RbM‡Yi wbKU c‡Y¨i msev` weÁvc‡Yi gva¨‡g Zz‡j aiv m¤¢e nq| G‡ÿ‡Î 
Ab¨vb¨ gva¨‡gi e¨q Zzjbvg~jKfv‡e wKQzUv †ewk| ZvQvov weÁvc‡Yi Kvh©KvwiZv A‡bK †ewk nËqvq 
weµq e„w× cvq| d‡j mvgwMÖKfv‡e weµq-e¨q n«vm cvq| 

7. AvšÍR©vwZKZ evRvi m¤úªmviY (Expanding International Market): we‡`‡ki evRv‡i cY¨ wecY‡b 
weÁvcY AZ¨šÍ Kvh©Kix Dcv`vb| †hgb-AvRKvj m¨v‡UjvB‡Ui gva¨‡g c„w_exi †h‡Kv‡bv ’̄vb †_‡KB 
c‡Y¨i msev` cvIqv hvq| d‡j AvšÍR©vwZK ch©v‡q cY¨ wecY‡b weÁvcY we‡kl f~wgKv cvjb K‡i| 

8. cÖvwZôvwbK ky‡f”Qv Ávcb (Greeting from Organization): RvZxq ev AvšÍR©vwZK wewfbœ Drme 
A_ev †Kv¤úvwbi wewkó †Kvb e¨w³i AvMgY Dcj‡ÿ ï‡f”Qv Ávcbg~jK weÁvcY cÖ̀ vb Kiv nq| †hgb- 
evsjv‡`‡ki ¯̂vaxbZv w`em Dcj‡ÿ †Kv¤úvwbi c‡ÿ RbMY‡K ï‡f”Qv Ávcb Dcj‡ÿ msev` cÖPvi| 

9. cÖZ¨vwkZ cY¨ cÖvwß‡Z f~wgKv (Role of Getting Desired Products): Drcv`K ev wecYbKvixiv wbR 
wbR c‡Y¨i msev` †µZv‡`i wbKU Zz‡j aivi Rb¨ weÁvcb cÖ̀ vb K‡i _v‡K| weÁvcY¸‡jv‡Z cY¨ 
msµvšÍ cÖ‡qvRbxq Z_¨ Dc ’̄vcb Kiv nq| d‡j †µZviv wewfbœ c‡Y¨i ga¨ n‡Z cÖ‡qvRbxq cY¨ cQ›` 
Ki‡Z cv‡i| 
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 wkÿv_©xi KvR weÁvc‡bi 5 wU ¸iæZ¡ D‡jøL Kiæb| 

 
 
 
 
 

 mvims‡ÿc:  

weÁvcb ÔwecYb cÖmv‡iiÕ Ggb GKwU †KŠkj hvi mvnv‡h¨ Drcvw`Z cY¨ m¤ú‡K© RbMY‡K AewnZ Kivi gva¨‡g 
Zv‡`i‡K D³ cY¨ µ‡q cÖ‡ivwPZ Kiv nq| GUv cY¨ I †mevi ˆbe©̈ w³K Dc ’̄vcbv| weÁvc‡bi cÖ‡qvRbxqZv 
ỳBwU fv‡M wef³| cÖ_gZ, A_©‰bwZK ¸iæZ¡ wn‡m‡e i‡q‡Q mvgwMÖKfv‡e c‡Y¨i Pvwn`v m„wó, Pvwn`v I †hvMv‡b 

mgZv m„wó, Drcv`b e¨q n«vm, bZzb cY¨ D™¢veb, cÖZ¨ÿ †hvMv‡hvM, eª̈ vÛ AMÖvwaKvi I AvbyMZ¨ e„w×, AvšÍR©vwZK 
evwYR¨ m¤úªmviY, †fv³v I Drcv`bKvixi g‡a¨ m¤ú©K m„wó, c‡Y¨i Z_¨ cÖvwß, weµq Kg©x‡`i mnvqZv `vb| 
wØZxqZ, mvgvwRK ¸iæZ¡ wn‡m‡e ejv nq RxebhvÎvi gvb e„w×, iæwPi ˆewPÎvqb, µ‡qi myweav, ga¨ ’̄e¨emvqx‡`i 
cÖfve n«vm, wk‡ívbœqb, Kg©ms ’̄v‡bi my‡hvM m„wó I mvgvwRK Kj¨vY| weÁvcb wewfbœ Kv‡Ri mv‡_ mswkøó hvi 
g‡a¨ i‡q‡Q cÖwZ‡hvMx‡`i †_‡K cY¨‡K c„_Kfv‡e Zz‡j aiv, cY¨ I eª̈ v‡Ûi Z_¨ Dc ’̄vcb, cY¨ e¨env‡ii Rb¨ 
MÖvnK‡`i‡K cÖ‡ivwPZ Kiv, c‡Y¨i e›Ub m¤úªmviY,eª̈ vÛ AMÖvwaKvi I AvbyMZ¨ e„w×, mvgwMÖKfv‡e weµq e¨q 
n«vm, AvšÍR©vwZK evRvi m¤úªmviY, cÖvwZôvwbK ky‡f”Qv Ávcb IcÖZ¨vwkZ cY¨ cÖvwß‡Z f~wgKv|  
 

 
cv‡VvËi g~j¨vqb-8.3  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| weÁvc‡bi ˆewkó¨ †KvbwU?  
 K) A_© cÖ̀ Ë L) e¨w³K Dc ’̄vcbv 
 M) ¯úÝikxc N) wcÖwgqvg 
2| weÁvc‡bi Gi cÖ‡qvRbxqZv wb‡Pi †Kvb&wU?  
 K) cY¨ Drcv`‡b L) cY¨ mwVKfv‡e e›U‡bi 
 M) eª̈ vÛ AMÖvwaKvi I AvbyMZ¨ e„w× N) cY¨ g~j¨ wbav©i‡Y 
3| cY¨ m¤ú‡K© Z_¨ cvIqv hvq wKfv‡e?  
 K) weÁvcb L) ga¨¯’ e¨emvqx 
 M) g~j¨ wbav©iY N) Drcv`‡Ki 
4| cY¨ e¨env‡i cÖ‡ivwPZ Kivi Rb¨ wecYbKvix wb‡Pi †Kvb& c×wZ Aej¤̂b K‡i?  
 K) cY¨ e›Ub L) weÁvcb 
 M) ‡fv³v wefw³KiY N) evRvi M‡elYv 
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weÁvcb gva¨g: aviYv, cÖKvi‡f` I wbev©P‡b we‡eP¨ welqmg~n 
Advertising Media: Concept, Classification and 

Considerable Factors for Selection 

 
D‡Ïk¨ 

 

G cvV †k‡l Avcwb  
• weÁvcb gva¨g m¤ú‡K© aviYv Ki‡Z cvi‡eb; 
• weÁvcb gva¨g-Gi cÖKvi‡f` e¨vL¨v Ki‡Z cvi‡eb; Ges 
• weÁvcb gva¨g wbe©vP‡b we‡eP¨ welqmg~n eY©bv Ki‡Z cvi‡eb| 

 

 
g~L¨ kã (Keywords) 

mvgwqKx, cÖPvicÎ, cÖvPxicÎ, weÁvcbx djK, wWwRUvj weÁvcb, bgybv, 
evRv‡ii m¤¢ve¨Zv, weµ‡qi Av‡e`b| 

 
weÁvcb gva¨g-Gi aviYv (Concepts of Advertising Media) 

cY¨-msev` h_vh_fv‡e m¤¢ve¨ MÖvnK‡`i wbKU †cuŠwQ‡q w`‡q Zv‡`i‡K c‡Y¨i cÖwZ cÖjy× Kivi Rb¨ weÁvcb`vZviv 
wewfbœ gva¨g ev wgwWqvi mvnvh¨ MÖnY K‡i| GKRb Drcv`K ev e¨emvqxi c‡ÿ wekvj Rb‡Mvôxi N‡i N‡i wM‡q 
c‡Y¨i cÖPvi Kiv m¤¢e bq| ZvB Zviv weÁvcb gva¨g e¨envi Ki‡Z eva¨ nq| weÁvcb gva¨g¸‡jv A‡_©i wewbg‡q 
weÁvcb`vZvi weÁvcb cÖPv‡ii e¨e ’̄v K‡i| weÁvcb`vZv‡K wbR Li‡P weÁvc‡bi cÖwZwjwc (†Uwjwfkb-Pjw”P‡Îi 
†ÿ‡Î †÷vwi‡evW©) ˆZwi K‡i gva¨g-KZ…©c‡ÿi wbKU n Í̄všÍi Ki‡Z nq| KZ©„cÿ ZLb weÁvcb`vZvi mv‡_ Ave× 
Pzw³ †gvZv‡eK h_vmg‡q h_v ’̄v‡b weÁvcb cwi‡ekb/Dc ’̄vcb  K‡i| 

weÁvc‡bi gva¨g wewfbœ cÖKvi n‡Z cv‡i|weÁvcb`vZv †Kvb cÖKv‡ii gva¨g e¨envi Ki‡eb Zv ev‡RU I m¤¢ve¨ 
MÖvn‡Ki cÖK…wZi Dci wfwË K‡i wbav©iY Ki‡eb| Z‡e weÁvcb`vZv‡K GKwU welq me mgq ¯§iY ivL‡Z nq †h, 
mwVK gva¨‡g mwVK Dcv‡q mwVK e¨w³e‡M©i wbKU mwVK weÁvcb Dc ’̄vcb Ki‡Z bv cvi‡j weÁvcb cÖPv‡ii Avmj 
D‡Ïk¨ AR©b Ki‡Z e¨_© n‡e| eZ©gvb ev m¤¢ve¨ MÖvn‡Ki wbKU cY¨ I †mevi weµq msµvšÍ msev` †cuŠwQ‡q †`qvi 
Rb¨ M„nxZ cš’v ev †KŠkj‡KweÁvcb gva¨g bv‡g AwfwnZ Kiv nq| D`vniY¯̂iƒc, msev`cÎ ev Le‡ii KvMR, 
mvgwqKx, cÖPvicÎ, †iwWI Ges †Uwjwfkb weÁvc‡bi D‡jøL‡hvM¨ gva¨g| 

wb‡¤œ weÁvcb gva¨‡gi wKQz msÁv D‡jøL Kiv n‡jv: 
Dirksen, Kroeger and Nicosia weÁvcb gva¨‡gi †h msÁv cÖ̀ vb K‡i‡Qb Zv n‡jv, “An advertising 

media is the means or conveyance by which the sales message is carried to prospective 

customers.” A_©vr weÁvcb n‡”Q Ggb GKwU Dcvq ev cš’v hvi gva¨‡g weµq msev` m¤¢ve¨ †µZv‡`i 
Kv‡Q †cŠQv‡bv nq|  
Wright, Winter and Zeigler Gi g‡Z, “To an advertiser, the media are vehicles that carry 

messages to large group of prospects and thereby help in closing the gap between producer 

and consumer.” A_©vr weÁvcb`vZvi Kv‡Q weÁvcb gva¨g n‡jv GgbwKQz evnb hvi gva¨‡g evZ©v m¤¢ve¨ 
wekvj Rb‡Mvôx‡K †`Iqv nq Ges hvi gva¨‡g Drcv`K I †fv³vi gv‡Si ~̀iZ¡ ~̀i Kiv nq| 

weÁvcb gva¨‡gi ˆewkó¨ wb¤œiƒc- 
� GwU weÁvc‡bi welqe Í̄y cwi‡ekb K‡i; 

cvV-8.4 
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� weÁvcb hv‡Z cÖZ¨vwkZ e¨w³‡`i wbKU MÖnY‡hvM¨ Dcv‡q Dc ’̄vcb Kiv hvq †mRb¨ wbR¯̂ c×wZ e¨envi 
K‡i; Ges 

� A‡_©i wewbg‡q weÁvcb cwi‡ekb Kivi mvwe©K `vwqZ¡ MÖnY K‡i, wKšÍy weÁvc‡bi djvd‡ji Rb¨ `vqx 
_v‡K bv| 

cwi‡k‡l ejv hvq, c‡Y¨i Drcv`K I †fv³vi g‡a¨ weivRgvb ~̀iZ¡ ~̀ixf~Z Kivi cÖqv‡m weÁvcb-gva¨‡gi mvnv‡h¨ 
weÁvcb`vZv cY¨-msev` †fv³v‡`i Rvwb‡q _v‡K| 
weÁvcb gva¨g-Gi cÖKvi‡f` (Classification of Advertising Media) 

weÁvcb gva¨g ej‡Z Ggb †Kv‡bv Dcvq ev Aej¤̂b‡K eySvq hvi gva¨‡g weÁvc‡bi welqe ‘̄‡K Rbmgy‡ÿ Zz‡j 
aiv nq| cÖZ¨vwkZ †µZvmvavi‡Yi wbKU weµq msµvšÍ msev` †cuŠQv‡bvi cÖwµqv‡KB weÁvcb gva¨g ejv nq| 
wb‡¤œ weÁvc‡b eûj e¨eüZ gva¨gmg~n Av‡jvPbv Kiv n‡jv- 

1. msev`cÎ (News Paper): mKj ai‡bi cY¨ I †mev cÖPv‡i msev`cÎ GKwU ¯̂í e¨qmv‡cÿ A_P `ªæZ 
~̀i- ~̀iv‡šÍi RbM‡Yi wbKU evZ©v †cŠu‡Q †`qvi †ÿ‡Î mÿg GKwU mnR gva¨g| Giƒc gva¨‡gi myweav 

n‡jvKg Li‡P, mn‡RB Gi welqe ‘̄ cwieZ©b Kiv hvq Ges cÖ‡qvRbvbyhvqx GKevi ev GKvwaKevi cÖPvi 
Kiv hvq| Z‡e Gi Amyweav n‡jv, ïaygvÎ wkwÿZ gvbyl Ges hv‡`i Kv‡Q cwÎKv †cuŠ‡Q ZvivB GB ai‡bi 
evZ©v m¤ú‡K© Rvb‡Z cv‡i| G Qvov GB gva¨‡gi Av‡e`b AZ¨šÍ ÿY ’̄vqx| 

2. mvgwqKx (Periodicals): mvßvwnK, gvwmK, cvwÿK, evrmwiK mvgwqKx‡Z DbœZgv‡bi KvM‡R gy ª̀Y I 
is‡ei‡Oi wP‡Îi gva¨‡g weÁvcb‡KAvKl©Yxq K‡i †Zvjv hvq| Gi ’̄vwqZ¡ msev`cÎ A‡cÿv †ewk| GB 
ai‡Yi mvgwqKx †ewk mgq a‡i cvVK cvV K‡i|we‡kl ai‡bi cY¨ we‡kl wkwÿZ Rb‡Mvôxi mvg‡b Zz‡j 
aivi †ÿ‡Î GwUI msev`c‡Îi b¨vq GKwU ¯̂í e¨qmv‡cÿ gva¨g| 

3. cÖPvicÎ (Leaflet): cY¨mvgMÖxiˆewkó¨, ¸Yv¸Y, Dc‡hvwMZv, weµq cÖmvi BZ¨vw` m¤̂wjZ cÖPvicÎ 
Qvwc‡q Rbeûj ’̄v‡b †jvK gvidZ wewj Kiv ev WvK‡hv‡M gvby‡li wbKU †cÖiY G ai‡bi weÁvc‡bi 
ˆewkó¨| Gi myweav n‡jv, Giƒc gyw ª̀Z cÖPvicÎ c‡o RbmvaviY mn‡RB cY¨ m¤̂‡Ü Ávb jvf Ki‡Z 
cv‡i| Z‡e Gi Amyweav n‡jv A‡b‡KB GB cÖPvicÎ bv c‡o †d‡j †`q Ges wewj KivI A‡bK KóKi| 
Avevi weÁvwcZ c‡Y¨i ¸Yv¸Y m¤ú‡K© cÖvq †jvKB m‡›`n †cvlY K‡i| 

4. cÖvPxicÎ (Poster): eo eo ni‡d †cv÷vi wj‡L ev Qvwc‡q †jvK PjvP‡ji ’̄v‡b, evm÷¨v‡Û iv Í̄vi 
†gv‡o Sywj‡q †`Iqv nq| d‡j mn‡RB weÁvcb evZ©v RbM‡Yi bR‡i Av‡m|  

5. weÁvcbx djK (Hoarding): iv Í̄vi †gv‡o, ¸iæZ¡c~Y© ’̄v‡b KvV ev nvW©‡ev‡W©i weÁvcbx djK ˆZwi K‡i 
Zvi Ici cY¨ ev cÖwZôv‡bi weÁvcb †`qvUv cÖvPxbKvj n‡ZB GKUv RbwcÖq weÁvcbx gva¨g| GwU 
A‡bKUv ’̄vqx cÖK…wZi, †h Kvi‡Y A‡bKw`b Zv weÁvcb myweav cÖ`vb K‡i| eo eo wewìs‡qi Mv‡q ev Qv‡` 
I †÷wWqvg¸‡jv‡Z Giƒc djK ˆZwi K‡i weÁvcb †`qv nq| 

6. †iwWI (Radio): weÁvc‡bi Rb¨ eZ©gv‡b DbœZ I AbybœZ cÖvq mKj †`‡kB †iwWI GKwU RbwcÖq gva¨g 
hv e¨envi K‡i cY¨ m¤̂‡Ü mswÿß evZ©v AZ¨šÍ PgrKvifv‡e Zz‡j aiv nq| Gi gva¨‡g kni I MÖv‡gi 
mKj AÂ‡ji wkwÿZ-AwkwÿZ wecyj Rb‡Mvôxi wbKU cY¨ evZ©v †cŠu‡Q †`qv hvq| 

7. †Uwjwfkb (Television): mgMÖ wek¦Ry‡o ª̀æZ cY¨ I †mev cÖPv‡i †Uwjwfkb GKwU AZ¨šÍ mycwiwPZ I 
Kvh©Kix gva¨g| Gi gva¨‡g e¨vcK Rb‡Mvôxi mvg‡b cY¨ ev †mevi Av‡e`b mn‡R I PgrKvifv‡e Zz‡j 
aiv hvq| G gva¨‡gi eo Amyweav n‡jv GwU AZ¨šÍ e¨qeûj|  

8. mivmwi WvK gvidZ weÁvcb (Direct Mail Advertising): wPwVcÎ, KvW©, cwÄKv, cyw Í̄Kv, g~j¨ 
ZvwjKv, cÖPvi cÎ BZ¨vw` GB ai‡bi weÁvc‡bi AšÍf~©³| we‡kl we‡kl e¨w³ mvaviYZ mwcs c‡Y¨i 
Drcv`K I wWjvi‡`iwbKU c‡Y¨i weµq msev` †cÖi‡Yi Rb¨ G c×wZi e¨envi Kiv nq| mvaviYfv‡e 
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Rbmvavi‡Yi wbKU Z_¨ †cÖi‡Yi Rb¨ I m¤¢ve¨ MÖvnK‡`i wVKvbv Rvbv bv _vK‡j G c×wZ Kvh©Ki nqbv| 
ZvQvov, G‡Z gy ª̀Y LiP I WvK LiP wgwj‡q weÁvcb e¨q A‡bK †e‡o hvq| 

9. Db¥y³ ’̄v‡b weÁvcb (Outdoor Advertising): kn‡ii wewfbœ ¸iæZ¡c~Y© ’̄v‡b †hLv‡b me©̀ v eû †jv‡Ki 
mgv‡ek nq A_ev cÖvZ¨vwnK Kv‡R hvZvq‡Zi c‡_ †Lvjv RvqMvq ˆe ỳ¨wZK mvBb, †cv÷vi ev iwÄZ 
mvBb‡ev‡W© cY¨mvgMÖxi weÁvcb †`qv nq| †jvKRb c_ Pjvi mgq †m¸‡jv †`‡L, c‡o Ges AvK…ó nq| 
d‡j G ai‡bi weÁvcb Zv‡`i g‡b ¯’vqx `vM KvU‡Z mÿg nq Ges Zviv weÁvwcZ cY¨ µq Ki‡Z AvMÖnx 
nq|  

10. wWwRUvj weÁvcb (DigitalAdvertising): wecYbKvix ‡gvevBj/‡mjyjvi †bUIqvK© ev 
B›Uvi‡b‡Uigva¨‡g cY¨ ev ‡mev m¤ú‡K© Z_¨ cÖ̀ vb K‡i I µ‡q Drmvn cÖ̀ vb K‡i| eZ©gvb mg‡q †µZv 
I †fv³v RM‡Z wewfbœ B‡j±ªwbK wWfvBm I B›Uvi‡bU e¨envi RbwcÖq nevi Kvi‡Y wWwRUvj weÁvcb †ek 
RbwcÖq| wKš‘ hviv B‡j±ªwbK wWfvBm ev B›Uvi‡bU e¨envi K‡i bv ev e¨env‡ii my‡hMv †bB, Zviv 
wecYbKvixi weÁvcb m¤ú‡K© AeMZ _v‡K bv| 

11. cwienb weÁvcb (Vehicle or Transport Advertisement): wewfbœ cÖKvi Mvwo we‡kl K‡i UªvK ev 
evm, U¨vw·, wiKkvi Mv‡q c‡Y¨i weeiY wjwce× K‡i cY¨ weÁvwcZ Kiv nq|  

12. bgybv (Samples): cÖ`k©bx‡Z wkíRvZ, K…wlRvZ I Ab¨vb¨ ª̀‡e¨i ÷j Ly‡j Kvh©Kixfv‡e Rbmvavi‡Yi 
wbKU c‡Y¨i msev` †cuŠwQ‡q †`qv hvq| AmsL¨ †jvK cÖ̀ k©bx‡Z G‡m Ny‡i wd‡i wewfbœ ÷j cwi`k©b K‡i 
Ges wewfbœ c‡Y¨i cÖwZ AvK…ó nq| †mevcY¨ Ges Ilyavw`i †ÿ‡Î bgybv weÁvc‡bi e¨vcK cÖPjb †`Lv 
hvq| 

13. wm‡bgv ø̄vBWm (Cinema Slides): wm‡bgvi c`v©q is-†ei‡Oi Qwei mv‡_ c‡Y¨i ¸Yv¸Y Zz‡j a‡i 
weÁvcb †`qv nq| gva¨g wn‡m‡e GwU A‡bKUv †Uwjwfk‡bi g‡Zv| Z‡e ïaygvÎ wm‡bgv n‡ji mxwgZ 
`k©KB G m¤ú‡K© Rvb‡Z cv‡i| 

14. wbqb Av‡jv (Neon Sign): e¨ Í̄Zg iv¯Ívi cv‡k ev †gvo¸‡jv‡Z wbqb Av‡jvi mvnv‡h¨ AvKl©Yxq weÁvcb 
cÖ̀ vb Kiv nq| G‡Z bvbvb ai‡bi Av‡jvi e¨envi K‡i weÁvcb‡K mn‡RB Rbmvavi‡Yi „̀wóMÖvn¨ K‡i 
†Zvjv hvq| Giƒc weÁvc‡bi myweav n‡jv Zv `xN©w`b a‡i weÁvc‡bi myweav cÖ̀ vb K‡i| Z‡e Amyweav n‡jv 
Gi cÖv_wgK e¨q A‡bK †ewk Ges w`‡bi †ejvq Gi Kvh©KvwiZv Kg| 

15. Ab¨vb¨ gva¨g (Other Media): DcwiD³ gva¨gm~n QvovI AviI K‡qK cÖKvi weÁvcb gva¨‡gi cÖPjb 
i‡q‡Q| G¸‡jv †Zgb ¸iæZ¡c~Y© bv n‡jI A‡b‡K e¨envi K‡i _v‡Kb| G¸‡jvi g‡a¨ ˆe ỳ¨wZK 
Av‡jvK¾v, K¨v‡jÛvi,Wvqix, bee‡l©i ï‡f”Qv KvW©, C`KvW© ev c~Rv KvW©, WvB‡i±ix, UvBg †Uej, evwl©K 
†µvocÎ cÖKvk, bvg gyw ª̀Z nvZ-e¨vM, `vgx Kjg`vbx I Gm‡Uª BZ¨vw` D‡jøL¨‡hvM¨| 
 

weÁvcb gva¨g wbe©vP‡b we‡eP¨ welqmg~n (Considerable Factors for Selecting Advertising Media) 

GKRb e¨emvqxi c‡ÿ me¸‡jv gva¨g GKB mv‡_ e¨envi Kiv †hgb A_©‰bwZK „̀wó‡KvY ‡_‡K m¤¢e bq, †Zgwb 
GKwU c‡Y¨i weµq e„w×i Rb¨ me gva¨‡gi e¨envi Kvh©Ki bvI n‡Z cv‡i| Avevi ïaygvÎ GKwU gva¨gI mg¯Í 
m¤¢ve¨ MÖvn‡Ki AvK…ó Kivi Rb¨ h‡_ó bq| MÖvnK‡`i Af¨vm-iæwP‡Z GZ †ewk ZviZg¨ cwijwÿZ nq hv weÁvcb 
Awfhv‡b (Advertising Campaign) GKvwaK gva¨g e¨envi cÖ‡qvRbxq n‡q c‡o| †Kvb& weÁvc‡bi Rb¨ †Kvb 
gva¨gwU m‡evËg n‡e Zv ejv AZ¨šÍ KwVb| KviY weÁvc‡bi gva¨g wbe©vP‡b cvwicvwk¦©KZvi welqwU QvovI 
A‡bK¸‡jv welq cÖfve we Í̄vi K‡i| †m¸‡jv wb‡¤œ Av‡jvPbv Kiv n‡jvt 

1. c‡Y¨i cÖK…wZ (Nature of the Product): †Kvb& cÖKv‡ii gva¨g c‡Y¨i cÖPv‡ii Rb¨ †kªq n‡e Zv c‡Y¨i 
cÖK…wZi Dci A‡bKvs‡k wbf©ikxj| ZvB †`Lv hvq, †fvM¨cY¨ mvaviYZ msev`cÎ, mvgwqKx, †iwWI, 
†Uwjwfk‡b Ges Drcv`bkxj cY¨ we‡kl mvgwqKx, †UKwbK¨vj Rvb©vj, Ges cÖZ¨ÿ WvK gvidZ weÁvwcZ 
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nq| me iK‡gi c‡Y¨i Rb¨ me gva¨g Dc‡hvMxI bq| ‡hgb, mvevb ev je‡Yi weÁvcb ‡Uwjwfkb ev 
msev`c‡Î †`Iqv nq| Avevi ‰Zwi †cvkv‡Ki KvuPvgv‡ji weÁvcb e¨emvq m¤úwK©Z mvgwqKx ev 
I‡qemvB‡U †`Iqv nq| 

2. evRv‡ii m¤¢ve¨Zv (Potentiality to Market): m¤¢ve¨ evRv‡ii ˆewkó¨I weÁvc‡bi gva¨g wbe©vPb 
cÖfvweZ K‡i| gva¨g wbe©vP‡bi GKwU ¸iæZ¡c~Y© w`K n‡jv c‡Y¨i m¤¢ve¨ e¨envKvix‡`i mwVKfv‡e wPwýZ 
Kiv| c‡Y¨i evRvi wbw ©̀ó ’̄v‡b ev wbw ©̀ó †kªYxi †fv³v‡`i g‡a¨ mxwgZ n‡j gva¨g wbe©vPb ZZUv RwUj 
g‡b nq bv| cÿvšÍ‡i evRv‡ii cwiwa we Í̄„ZZi n‡j, wewfbœ †kªYxi †fv³vi g‡a¨ c‡Y¨i Pvwn`v _vKvi 
m¤¢vebv _vK‡j weÁvc‡bi gva¨g wbe©vP‡b h‡_ó mZK©Zv Aej¤̂b Kiv evÄbxq|  

3. weÁvc‡bi D‡Ïk¨ (Purpose of the Advertisement): wecYbKvixi Rb¨ cY¨ cÖPv‡ii †ÿ‡Î 
weÁvc‡bi gva¨g wbe©vP‡b weÁvc‡bi cÖK…Z D‡Ïk¨ wK Zv we‡ePbvq ivL‡Z nq| †hgb aiæb, weÁvc‡bi 
D‡Ïk¨ hw` nq ‡fv³v‡`i g‡a¨ ZvrÿwYK weµq e„w×, Zvn‡j †Uwjwfkb ev †iwWI n‡jv Dchy³ gva¨g| 
Avi weÁvc‡bi D‡Ïk¨ hw` nq wWjvi‡`i mn‡hvwMZv Kvgbv Kiv, Z‡e †UªW Rvb©vj I we‡kl WvK 
(Special Mailings) n‡e Kvh©Ki cš’v| bZzb c‡Y¨i cÖeZ©b wKsev cyi‡bv c‡Y¨i Pvwn`v m„wói mv‡_I 
weÁvc‡bi D‡Ïk¨ m¤úK©hy³ n‡Z cv‡i| d‡j D‡Ïk¨ Abyhvqx weÁvcb gva¨‡gi ZviZg¨ NU‡Z cv‡i| 

4. weµ‡qi Av‡e`‡bi cÖKvi‡f` (Type of Selling Appeal): weÁvc‡bi Rb¨ †Kvb cÖKvi gva¨g e¨envi 
Kiv m½Z  Zv wba©vi‡Yi Rb¨ weµq msµvšÍ Z_¨ ev Av‡e`‡bi cÖK…wZ I cÖKvi‡f` we‡ePbv Kiv 
AZ¨vek¨K| D`vniY¯̂iƒc, hw` Giƒc wek¦vm Kiv nq †h, cY¨ weÁvc‡bi Kvh©KvwiZvq g‡bvni iwOb wPÎ 
¸iæZ¡c~Y©, Z‡e gva¨g wn‡m‡e mvgwqKx n‡e cÖ_g cQ›`| KviY msev`c‡Îi †P‡q mvgwqKx‡Z A‡bK †ewk 
`ÿZi I my›`iZi Dcv‡q weÁvcb‡K AvKl©Yxq K‡i †Zvjv hvq|  

5. gva¨‡gi cÖPjb (Circulation Media): †h gva¨‡g weÁvcb cÖPvi Kivi Rb¨ wPšÍv-fvebv Kiv nq †m 
gva¨gwUi cÖPjb wKiƒc Zv we‡ePbv K‡i †`L‡Z n‡e| c‡Y¨i e›Ub c¨vU©v‡bi mv‡_ gva¨‡gi cÖPjb 
mvgÄm¨c~Y© n‡Z n‡e| ¯̂íZg AcP‡q, AwaK msL¨K m¤¢ve¨ †µZvi wbKU cY¨-msev` †cuŠQv‡Z cv‡i Ggb 
gva¨g wbe©vPb Kiv cÖ‡qvRb| D`vni¯̂iƒc, cÖmvabx mvgMÖxi cȪ ÍyZKvi‡Ki Afxó †fv³v hw` gwnjv n‡q 
_v‡K, Zvn‡j Ggb cwÎKv ev mvgwqKx‡Z weÁvcb cÖKvk K‡i †h¸‡jv gwnjviv c‡o _v‡K|  

6. weÁvcb gva¨gmg~‡ni e¨q (Cost of Media): weÁvc‡bi wewfbœ gva¨g †_‡K Dchy³ gva¨g wbe©vP‡bi 
mgq G‡KK gva¨g e¨envi Ki‡j wKiƒc LiP n‡Z cv‡i Zv we‡ePbv Kiv Aek¨B cÖ‡qvRbxq| KviY me 
gva¨‡gi e¨q GKiƒc bq| †Kvb gva¨‡gi e¨q A‡bK †ewk Avevi †Kvb gva¨‡gi e¨q Kg n‡Z cv‡i| 
†iwWI Ges †Uwjwfk‡b †m‡K‡Ûi wfwË‡Z weÁvc‡bi Rb¨ †h †iBUwU PvR© Kiv nq Zv msev`c‡Î cÖwZ 
Kjv‡gi AvqZ‡bi wfwË‡Z avh©K…Z †iBU †_‡K A‡bK †ewk| ZvB †hme weÁvc‡Ki c‡ÿ e¨qeûj gva¨g 
e¨envi m¤¢e Zviv †m¸‡jv e¨envi Ki‡Z cv‡i| wKšÍy hv‡`i weÁvcb Lv‡Z msiwÿZ Znwej GKwU we‡kl 
gva¨g e¨env‡ii Rb¨ h‡_ó bq Zv‡`i †m gva¨g cwinvi Kiv DwPZ|  

7. cÖvße¨ ev‡RU (Available Budget): weÁvc‡bi gva¨g wbe©vP‡b weÁvc‡bi Rb¨ eivÏK…Z Znwej h‡_ó 
cÖfve we Í̄vi K‡i| gva¨g cQ›` Kivi mgq †Lqvj ivL‡Z n‡e †h, weÁvcb eve` †h ev‡RU Aby‡gv`b Kiv 
n‡q‡Q Zv we‡kl GKwU gva¨g e¨env‡ii Rb¨ h‡_vchy³ wKbv|  

8. MÖvnK‡`i wkÿvi gvb (Standard of Customers’Education): †µZvi wkÿvi gv‡bi Dci 
weÁvc‡bi gva¨g wbe©vPb eûjvs‡k wbf©ikxj| evsjv‡`‡ki RbmvaviY‡K Avgiv wkÿvi gvb Abyhvqx wZb 
†kªYx‡Z fvM Ki‡Z cvwi- wbiÿi, AÿiÁvb wewkó ev Avav- wkwÿZ Ges D”P wkwÿZ| wbiÿi/AwkwÿZ 
†jvK‡`i wbKU cY¨ msev` †cuŠQv‡bvi Rb¨ wjwLZ ‡Kvb gva¨g (msev`cÎ, mvgwqKx, B Í̄vnvi, cÖPvicÎ 
BZ¨vw`) e¨envi m¤ú~Y© A_©nxb| Zv‡`i Rb¨ †iwWI †Uwjwfkb ev wPýwewkó A_©gq mvBb‡evW© we‡kl 
Dc‡hvMx| ZvB weÁvc‡bi gva¨g wbe©vP‡bi mgq m¤¢ve¨ MÖvnK‡`i wkÿvi gvb we‡ePbvq ivLv DwPZ| 
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 wkÿv_©xi KvR Avcwb AvBmµx‡gi wewµ e„w×i Rb¨ †Kvb& ai‡bi weÁvcb gva¨g e¨envi 
Ki‡eb? †Kb †mB gva¨g e¨envi Ki‡eb- 2wU hyw³ w`b| 

 

 

 mvims‡ÿc:  

eZ©gvb ev m¤¢ve¨ MÖvn‡Ki wbKU cY¨ I †mevi weµq msµvšÍ msev` †cuŠwQ‡q †`qvi Rb¨ †h cš’v ev †KŠkj 
Aej¤̂b Ki nq ZvB weÁvcb gva¨g bv‡g cwiwPZ| weÁvcb gva¨g wn‡m‡e e¨eüZ nq msev`cÎ, mvgwqKx, 
cÖPvicÎ, cÖvPxicÎ, weÁvcbx djK, ‡iwWI, ‡Uwjwfkb, mivmwi WvK gvidZ weÁvcb, Db¥y³ ¯’v‡b weÁvcb, 
wWwRUvj weÁvcb, cwienb weÁvcb, bgybv, wm‡bgv ø̄vBWm, wbqb Av‡jv BZ¨vw`| GB weÁvcb gva¨g wbe©vP‡bi 
mgq we‡eP¨ welqmg~n hv wecYbKvix ¸iæ‡Z¡i mv‡_ g‡b iv‡L Zv n‡jv c‡Y¨i cÖK…wZ, evRv‡ii m¤¢ve¨Zv, 
weÁvc‡bi D‡Ïk¨, weµ‡qi Av‡e`‡bi cÖKvi‡f`, gva¨‡gi cÖPjb, weÁvcb gva¨gmg~‡ni e¨q, cÖvße¨ ev‡RU I 
MÖvnK‡`i wkÿvi gvb|  

 

 
cv‡VvËi g~j¨vqb-8.4  

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
wb‡Pi DÏxcKwU c‡o 1 - 2 bs cÖ‡kœi DËi w`b- 

mv`vd ÔwbD ÷vBj GÛ d¨vkbÕ bv‡g kvnev‡M GKwU d¨vkb nvDm Pvjy Kij| Avmbœ ˆekvL Dcj‡ÿ 
†cvkv‡Ki weÁvcb †Uwjwfk‡bi gva¨‡g cÖPvi K‡i| G‡Z e¨emv‡qi AMÖMwZ mvwaZ nq| 

1| mv`vd †Kvb& Kvi‡Y †Uwjwfk‡b weÁvcb †`q? 
 K) ª̀æZ cY¨ cÖPvi L) ¯̂í Rb‡Mvôx 
 M) ¯í̂ e¨q N) mswÿß evZ©v cÖ̀ vb 
2|  †Uwjwfk‡bi gva¨‡g weÁvcb cÖ̀ v‡bi d‡j mv`vd †hme w`K †_‡K jvfevb n‡eÑ 

i) c‡Y¨i cÖvYeš‘ Dc¯’vcbv  ii) ª̀æZ cÖPvi  iii) Av‡e`bgqx Dc¯’vcbv 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii L) i I iii 
 M) ii I iii N) i, ii I iii 
3|  weÁvc‡bi AvaywbK †KŠkjÑ  

i) wbqbmvBb  ii) wWwRUvj weÁvcb    iii) wm‡bgv ¯øvBWm 
 wb‡Pi †Kvb&wU mwVK? 
 K) i I ii L) i I iii 
 M) ii I iii N) i, ii I iii 

4| weÁvc‡bi †Kvb& gva¨g ¯̂í e¨‡qi mnR gva¨g?  
 K) msev`cÎ L) cwienb weÁvcb 
 M) weÁvcb N) †gvoK 
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cÖPvi I Rbms‡hvM: aviYv I ˆewkó¨ 
Publicity and Public Relation: Concept and 

Characteristics 

 
D‡Ïk¨ 

 
G cvV †k‡l Avcwb  

• cÖPvi m¤ú‡K© aviYv Ki‡Z cvi‡eb; 
• weÁvcb I cÖPv‡ii g‡a¨ cv_©K¨ Rvb‡Z cvi‡eb; Ges 
• Rbms‡hvM-Gi aviYv I D‡Ïk¨ m¤ú‡K© aviYv Ki‡Z cvi‡eb| 

 

 
g~L¨ kãgvjv(Keywords) 

cÖwZôv‡bi fveg~wZ, Rbms‡hvM, MY-cÖmvi, evwYwR¨K Pvwn`v BZ¨vw`| 

 
cÖPvi-Gi aviYv (Concept of Publicity) 
wecYb cÖmv‡i cÖPvi‡K c‡ivÿ cÖwµqv wn‡m‡e e¨envi Kiv nq| KviY wecYb cÖwµqvq cÖPvi mnvqK 

f‚wgKv cvjb K‡i| mnR A‡_©, †Kvb iKg mvsMVwbK D‡`¨vM Qvov GKwU cÖwZôv‡bi cY¨ I †mevi msev` 
RbmvaviY‡K Rvbv‡Z cviv‡K cÖPvi e‡j| cÖPvi Kvh©µ‡g wecYbKvix‡K †Kvb A_© e¨q Ki‡Z nq bv|Gi gva¨‡g 
cY¨, †mev I cÖwZôv‡bi cwiwPwZ I mybvg ˆZwi Kiv nq| e¨vcK A‡_©, wecYbKvix ev D‡`¨v³v hLb †KvbiKg A_© 
cÖ̀ vb Qvov MYgva¨gmg~‡n Zv‡`i cY¨ ev †mev m¤ú‡K© Z_¨ ev gZvgZ cÖKvk K‡i A_ev AbyK~j Dc ’̄vcbvi gva¨‡g 
c‡ivÿfv‡e c‡Y¨i Pvwn`v e„w× K‡i A_ev cÖwZôv‡bi BwZevPK fveg~wZ© ˆZwi K‡i, ZvcÖPvi bv‡g cwiwPZ| 
D`vniY¯îƒc, †Kvb RbwcÖq msev`c‡Îi cÖKvwkZ ‡Kvb wbe‡Ü GB Z_¨ †ei n‡jv †h evsjv‡`k ÷¨vÛvW©m GÛ 
†Uw÷s BÝwUwUDkb (weGmwUAvB) Gi Z‡_¨i wfwË‡Zevsjv‡`‡k AvUv-gq`v cȪ ÍzZKvix †Kv¤úvwb¸‡jvi g‡a¨ wbw ©̀ó 
wKQz †Kv¤úvwbi AvUv-gq`v gvbm¤§Z Avevi wKQz †Kv¤úvwbi AvUv-gq`v wb¤œgv‡bi| GLv‡b †h †Kv¤úvwb¸‡jv AbyK‚j 
cÖPviYv †cj ev hviv cÖwZK~j cÖPviYv †cj Giv †KDB GB LeiUvi cÖKv‡ki D‡`¨vM †bqwb ev LiPI †`qwb| G 
ai‡bi cÖPviYv‡K cÖPvi e‡j| 

wb‡¤œ cÖPvi-Gi wKQz msÁv D‡jøL Kiv n‡jv: 

McCarthy cÖPv‡ii †h msÁv cÖ̀ vb K‡i‡Q Zv n‡jv,“Publicity is any unpaid form or non-personal 

presentation of ideas, goods and services.” A_©vr A_©e¨q e¨wZZ Ae¨w³K Dcv‡q aviYv, cY¨ ev 
†mevi Dc ’̄vcb‡K cÖPvi e‡j| 

Philip Kotler & Gary Armstrong Gi g‡Z,“Publicity is non-personal stimulation of demand 

for product, sevice or business unit by planting commercially significant news about it in a 

published media for obtaining favorable presentationof it upon radio, television or stage 

that is not paid for by the sponser.” A_©vr D‡`¨v³v KZ©„K A_© cÖ̀ vb e¨ZxZ Rbmvavi‡Yi wbKU cÖKvk 
cvq Ggb †Kv‡bv gva¨‡g ¸iæZ¡c~Y© evwYwR¨K Z_¨ cÖKvk ev †iwWI, †Uwjwfkb A_ev g‡Â †Kv‡bv cY¨, †mev 
ev e¨emvq cÖwZôv‡bi msev` Dc ’̄vc‡bi gva¨‡g evwYwR¨K Pvwn`v m„wói ‡Póv n‡jv cÖPvi| 

 

 

cvV-8.5 
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wb‡¤œ cÖPv‡ii ˆewkó¨¸‡jv Av‡jvPbv Kiv n‡jv: 
� cÖPvi‡K A_©wenxb msev` Dc ’̄vcb cÖwµqv ejv nq KviYcÖPvi gva¨‡gi mgq I ’̄vb e¨env‡ii Rb¨ 

cÖPviKvix gva¨g‡K †Kvb cÖKvi A_© cÖ̀ vb Ki‡Z nq bv; 
� ¯̂vaxb cÖPvi gva¨‡gi Øviv cÖPv‡ii KvR cwiPvwjZ nq e‡j RbM‡Yi wbKU Gi MÖnY‡hvM¨Zv †ewk; 
� Kvh©µg mvaviYZ cÖeÜ wfwËK nq e‡j weÁvc‡bi Zzjbvq Zv mn‡RB cvVK‡`i m„wó AvKl©Y Ki‡Z mÿg 

nq; 
� cÖPvi Kvh©µ‡gi gva¨‡g Kg mg‡q e¨vcK RbM‡Yi wbKU Kvw•LZ msev` †cŠQv‡bv m¤¢e nq; 
� cÖPv‡ii Dci cÖwZôv‡bi †Zgb †Kvb wbqš¿Y _v‡K bv| cÖPv‡ii gva¨‡g A‡bK †ÿ‡Î cÖwZôvb ev c‡Y¨i 

AvswkK Z_¨ cwi‡ewkZ n‡jI cÖwZôv‡bi wbqš¿Y _v‡K AZ¨šÍ Kg| 
 
weÁvcb I cÖPv‡ii g‡a¨ cv_©K¨ (Differences Between Advertising and Publicity) 

weÁvcb I cÖPvi DfqB AvaywbK wecYb cÖmv‡ii Ab¨Zg nvwZqvi wn‡m‡e ci¯úi m¤úK©hy³| mvaviYfv‡e Dfq 
gva¨g‡K GKBiƒc g‡b Kiv n‡jI G‡`i g‡a¨ wewfbœ †ÿ‡Î †h mKj cv_©K¨ we`¨gvb Zv wb‡¤œ D‡jøL Kiv n‡jv- 

cv_©‡K¨i welq weÁvcb  cÖPvi 
1. msÁv 
 

A_©cÖ̀ Ë gva¨‡g cY¨ ª̀e¨ I †mev- Kg©vw`i 
mv‡_ RbMY Z_v †µZv mvaviY‡K cwiPq 
Kwi‡q †`qvi cÖwµqv‡K weÁvcb e‡j| 

e¨emvwqK †Kv‡bv wel‡q Z_¨ ev msev` A_© 
cÖ̀ vb QvovB †Kv‡bv gva¨g‡K e¨envi K‡i 
RbMY‡K ÁvZ Kiv‡bvi cÖ‡Póv‡K cÖPvi e‡j| 

2. D‡Ïk¨ 
 

weÁvcb mvaviYZ evwYwR¨K D‡Ï‡k¨B †`qv 
nq| Gi jÿ¨ n‡jv weµq e„w× K‡i AwaK 
gybvdvR©b wbwðZ Kiv| 

cÖPv‡ii D‡Ïk¨ n‡jv cÖwZôvb m¤ú‡K© ev 
†Kv‡bv cY¨ ev †mev m¤ú‡K© †µZvmvavi‡Yi 
gvv‡S BwZevPK g‡bvfve M‡o †Zvjv| 

3. AvIZv 
 

weÁvc‡bi Kvh©‡ÿÎ mxwgZ| mvaviYZ 
e¨emvq Z_v wkí-evwYR¨ msµvšÍ cÖPviB Gi 
AšÍfy©³| 

cÖPv‡ii AvIZv e¨vcK| e¨w³MZ, mvgvwRK, 
agx©q, ivR‰bwZK, e¨emvwqK BZ¨vw` †h‡Kv‡bv 
ai‡bi msev` Rvbv‡bvi cÖ‡PóvB cÖPv‡ii 
AvIZvaxb| 

4. gva¨g 
 

weÁvcb g~jZ wjwLZ ev gyw ª̀Z gva¨‡g cÖKvk 
Kiv nq 

cÖPvi gyw ª̀Z ev Agyw ª̀Z, †gŠwLK ev „̀k¨gvb 
†h‡Kv‡bv gva¨‡g cÖKvk Kiv †h‡Z cv‡i| 

5. kvLv 
 

GwU evwY‡R¨i GKwU Ask| GwU cY¨ 
e›U‡bi †ÿ‡Î cÖPviMZ evav ~̀i K‡i| 

GwU MY‡hvM‡hv‡Mi GKwU ¸iæZ¡c~Y© gva¨g ev 
kvLv| 

6. e¨q 
 

weÁvcb †µZvmvavi‡Yi „̀wó AvKl©Y Kivi 
Rb¨ AZ¨šÍ AvKl©Yxqfv‡e, RbwcÖq cÖPvi 
gva¨g fvov K‡i cÖPvi Kiv nq weavq 
G‡ÿ‡Î e¨‡qi cwigvY †ewk nq| 

G‡ÿ‡Î Zzjbvg~jKfv‡e e¨‡qi cwigvY Kg| 
A_©vr gva¨g‡K G‡ÿ‡Î †Kv‡bv A_© cÖ̀ vb 
Ki‡Z nq bv| 

7. Av‡e`b 
 

Gi Av‡e`b e¨w³K I e¨wóK| cY¨ ev 
†mevi cÖK…wZ wePv‡i mvaviYZ wbw ©̀ó †kÖwYi 
RbM‡Yi D‡Ï‡k¨B weÁvcb cÖPvi Kiv nq| 

Gi Av‡e`b me©Î GK ai‡bi bq| KLbI Gi 
Av‡e`b _v‡K mxwgZ| Avevi †ÿÎwe‡k‡l 
e¨vcK Rb‡Mvôxi D‡Ïk¨I Zv cÖPvwiZ nq| 

cwi‡k‡l ejv hvq, weÁvcb I cÖPvi Df‡qi D‡Ïk¨ n‡jv cY¨ ev †mev ev cÖwZôvb‡K RbM‡Yi gv‡S cwiwPZ Kiv| 
AvcvZ „̀wó‡Z G ỳwU welq‡K GKB iƒc g‡b n‡jI Dc‡iv³ †ÿÎ¸‡jv‡Z weÁvcb cÖPv‡ii g‡a¨ e¨vcK cv_©K¨ jÿ 
Kiv hvq| 

Rbms‡hvM-Gi aviYv (Concept of Public Relation) 
mvaviY A‡_©, Rbms‡hvM ej‡Z cÖPvimn Ab¨vb¨ D‡`¨v³vwenxb cÖmvi Kvh©µg‡K eySv‡bv n‡q‡Q| Philip Kotler 

Rbms‡hvM m¤ú‡K© e‡jb †h, “Public relations is building good relations withthe company's various publics 

by obtaining favourable publicity, building up a good corporate image, and handling or heading off 
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unfavourable rumors, stories, and events.” A_v©r AbyK~j cÖPvi jvf, fvj K‡c©v‡iU B‡gR M‡o †Zvjv I cÖwZK‚j 
¸Re, MíKvwnbx Ges NUbvi wbqš¿Y ev cÖwZnZ Kivi gva¨‡g bvbv ai‡bi RbM‡Yi m‡½ †Kv¤úvwbi fvj m¤úK© 
M‡o †Zvjvi KvR n‡”Q Rbms‡hvM| Zvn‡j †`Lv hv‡”Q, Rbms‡hvM GKUv e¨vcK aviYv hvi g‡a¨ mKj ai‡bi 
Kvh©vejx RwoZ, hvi Rb¨ †Kvb A_© †KD cÖ̀ vb K‡i bv| ZvB A‡bK we‡klÁ cÖPvi‡K Rbs‡hv‡Mi Ask wn‡m‡e 
†`wL‡q‡Qb|  

Rbms‡hvM-Gi D‡Ïk¨vewj (Objectives of Public Relation) 

Rbms‡hv‡Mi KZK¸‡jv mvaviY D‡Ïk¨ Av‡Q hv Ab¨vb¨ cÖmvi †KŠk‡ji D‡Ï‡k¨i mv‡_ wg‡j hvq| Avevi 
KZK¸‡jv we‡kl D‡Ïk¨ Av‡Q hv GB †KŠk‡ji gva¨‡gB †Kej AwR©Z nq| Avgiv GB Dfq cÖKvi D‡Ïk¨¸‡jv 
GKwÎZ AvKv‡i Avcbvi mvg‡b Zz‡j aiwQ|  

� Rbms‡hv‡Mi cÖavb D‡Ïk¨ n‡”Q cY¨, aviYv, cÖwZôv‡bi Kvh©vejx, cÖwZôvb, †`‡ki RbMY Ges Ggb wK 
wbR RvwZ‡K cwiwPZ Kiv Ges A‡b¨i Kv‡Q MÖnY‡hvM¨ K‡i †Zvjv; 

� cÖwZôvb I Zvi cY¨ m¤ú‡K© †Kvb ¸Re ev wg_¨v cÖPviYv n‡j Zv cÖwZnZ Kiv; 
� RbM‡Yi Av ’̄v AR©b Kiv; 
� cÖwZôvb I Zvi cY¨ m¤ú‡K© cÖPyi Z_¨ cÖKvk Kiv; 
� cÖwZôv‡bi fveg~wZ© M‡o †Zvjv; 
� µgn«vm c‡Y¨i Pvwn`v cybiæ¾xweZ Kiv| 
 

 wkÿv_©xi KvR msev`c‡Î cÖKvwkZ †Kvb cÖwZôv‡bi BwZevPK ev †bwZevPK cÖPvi m¤ú‡K© wjLyb| 

 
 

 

 mvims‡ÿc:  

wecYbKvix ev D‡`¨v³v hLb †KvbiKg A_© cÖ̀ vb Qvov MYgva¨gmg~‡n Zv‡`i cY¨ ev †mev m¤ú‡K© Z_¨ ev 
gZvgZ cÖKvk K‡i A_ev AbyK~j Dc ’̄vcbvi gva¨‡g c‡ivÿfv‡e c‡Y¨i Pvwn`v e„w× K‡i A_ev cÖwZôv‡bi 
BwZevPK B‡gR ˆZwi Kiv n‡j Zv‡K cÖPvi e‡j| weÁvcb I cÖPv‡ii g‡a¨ wKQz wel‡q cv_©K¨ i‡q‡Q| †m¸‡jv 
n‡jv msÁv, D‡Ïk¨, AvIZv, gva¨g, kvLv, e¨q I Av‡e`b| Avevi Ab¨w`‡K,  Rbms‡hv‡Mi D‡Ïk¨ n‡jv 
RbM‡Yi Av ’̄v AR©b Kiv, cÖwZôvb I Zvi cY¨ m¤ú‡K© cÖPyi Z_¨ cÖKvk Kiv Ges cÖwZôv‡bi fveg~wZ© M‡o 
†Zvjv| 

 

 
cv‡VvËi g~j¨vqb-8.5  

 

mwVK DË‡ii cv‡k wUK& (√√√√) wPý w`b- 
1| wb‡Pi †Kvbw&U c‡ivÿ wecYb cÖmv‡ii †KŠkj?  
 K) weÁvcb L) bgybv M) wWwRUvj weÁvcb N) cÖPvi 
2| wb‡Pi cÖPviKv‡h© wecYbKvix A_© e¨q K‡i bv?  
 K) weÁvcb L) cÖPvi  M) e¨w³K weµq N) weµq cÖmvi 
3| cÖmv‡ii D‡Ïk¨ wb‡Pi †Kvb&wU?  
 K) weµq e„w× L) gybvdv e„w× M) BwZevPK g‡bvfve m„wó N) weµq cÖmvi 
4| cÖPv‡ii AvIZv- 
 K) mxwgZ L) e¨vcK M) AwjwLZ N) e¨w³MZ 
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P~ovšÍ g~j¨vqb 
m„Rbkxj cÖkœ- 1 
Abycg evsjv‡`‡ki GKRb L¨vwZgvb wk‡ív‡`¨v³v| wZwb ÔbeRvMiYÕ bvgK GKwU cÖwZôvb cÖwZôv K‡ib| 
ÔbeRvMiYÕ cÖwZôvbwU cÖvq 80 ai‡bi cY¨ mviv evsjv‡`‡k mieivn K‡i| c‡njv ˆekvL Dcj‡ÿ Zviv wewfbœ 
MYgva¨‡gi mvnv‡h¨ mevB‡K c‡njv ˆekv‡Li ï‡f”Qv Rvwb‡q‡Qb| GQvov ˆekv‡Li cÖ_g 15 w`b _vK‡Q wewfbœ 
ai‡bi Qvo| Kzcb c~i‡Yi gva¨‡g GKwU cÖwZ‡hvwMZvi Av‡qvRbI Kiv n‡q‡Q| 

K.  weµ‡qvËi †mev Kx? 1 
L.  weÁvcb GKwU A_© cÖ̀ Ë gva¨g- e¨vL¨v Kiæb| 2 
M. ï‡f”Qv Rvbv‡bvi Rb¨ ÔbeRvMiYÕ cÖwZôvb m¤ú‡K© †fv³v‡`i g‡b †Kvb& ai‡bi g‡bvfve m„wó n‡q‡QÑ 

e¨vL¨v Kiæb| 3 
N.  weµq cÖmv‡ii Rb¨ ÔbeRvMiYÕ cÖwZôv‡bi cÖwZ‡hvwMZvi Av‡qvRb Avcwb wK mg_©b K‡ib? gZvgZ w`b| 4 

m„Rbkxj cÖkœ- 2 
evsjv‡`k †Uwjwfkb GKwU miKvwi cÖwZôvb| m¤úªwZ hyemgv‡Ri g‡a¨ GBWm m¤ú‡K© m‡PZbZv e„w×i j‡ÿ¨ GwU 
wewfbœ ai‡bi ˆbe©¨w³K Dc ’̄vcbv, bvUK Ges msjv‡ci Av‡qvRb K‡i| G ai‡bi Kvh©µ‡gi d‡j `k©‡Ki g‡b 
evsjv‡`k †Uwjwfkb m¤ú‡K© BwZevPK g‡bvfve m„wó nq| G‡Z evsjv‡`k †Uwjwfk‡bi `k©‡Ki msL¨v e„w× cvq|  

K.  Dcnvi cÖ̀ vb †Kvb& ai‡bi weµq cÖmvi †KŠkj? 1 
L.  weÁvcb Kxfv‡e mybvg m„wó‡Z mnvqZv K‡i? e¨vL¨v Kiæb|  2 
M.  evsjv‡`k †Uwjwfkb †Kvb& ai‡bi Kvh©µg cwiPvjbv Ki‡Q? e¨vL¨v Kiæb|  3  
N.  evsjv‡`k †Uwjwfk‡bi m‡PZbZvg~jK Kvh©µ‡gi d‡j †Kvb& †Kvb& cÿ DcK…Z n‡e Zv we‡kølY Kiæb|  4 

m„Rbkxj cÖkœ- 3 
ÔbvBm wgwó KzwUiÕ GKwU cÖwZwôZ wgwó weµqKvix cÖwZôvb| ivRkvnxmn mviv‡`‡k Gi 30wU kvLv i‡q‡Q| mKj 
kvLvq Gi mvBb‡evW©, wWm‡cø g~j¨ cÖvqB GKB iKg| Gi g‡a¨ XvKvi GKwU kvLv Ab¨ kvLv n‡Z 10% Kg g~‡j¨ 
wgwó weµq K‡i| 

K.  weÁvcb Kx? 1 
L.  Ômycvi †÷v‡i cÖ‡qvRbxq mKj cY¨ cvIqv hvqÕ Ñ e¨vL¨v Kiæb| 2 
M.  DÏxc‡Ki cÖwZôvbwU †Kvb& ai‡bi e¨emvq cÖwZôvb Ñ e¨vL¨v Kiæb| 3 
N.  weµq e„w×i D‡Ï‡k¨ ÔbvBm wgwó KzwUiÕ-Gi XvKv kvLvi Rb¨ †h D‡`¨vM MÖnY K‡i‡Q Zv KZUzKz †hŠw³K? 

gZvgZ w`b| 4 
m„Rbkxj cÖkœ- 4 
g„ ỳj KvwšÍ eo–qv ga¨cÖvP¨ †_‡K †`‡k wd‡i G‡m MvRxcy‡ii Kvwjqv‰K‡i GKwU †cvwëª dvg© cÖwZôv K‡ib| wZwb 
f¨v‡bi gva¨‡g XvKvi wewfbœ evRv‡i gyiwM mieivn Ki‡Qb| wZwb †`‡ki weivRgvb cwiw ’̄wZ‡Z gyiwM mieivn 
e¨e ’̄v SzuwKc~Y© nIqvq Drcv`b ’̄‡ji KvQvKvwQ wbw ©̀ó weµq†K› ª̀ ’̄vcb K‡i gyiwM weµ‡qi welqwU wewfbœ gva¨‡g 
†µZv‡`i AewnZ Kivi wm×všÍ MÖnY K‡i‡Qb|  

K. weµq cÖmvi Kx? 1 
L.  weÁvcb ej‡Z Kx †evSvq? e¨vL¨v Kiæb| 2 
M.  XvKvi wewfbœ evRv‡i gyiwM mieiv‡ni gva¨‡g g„ ỳj KvwšÍ eo–qv Kx ai‡bi Dc‡hvM m„wó K‡i‡Qb? e¨vL¨v 

Kiæb| 3 
N.  g„ ỳj KvwšÍ eo–qv Kxfv‡e wbw ©̀ó gva¨g e¨envi K‡i †µZv‡`i gyiwM m¤ú‡K© AewnZ Ki‡Z mÿg n‡eb? 

gZvgZ w`b| 4 
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m„Rbkxj cÖkœ- 5 
‡`‡ki B‡jKwUªK evRv‡ii me‡P‡q e„nr Ask `Lj K‡i Av‡Q Gwe wjwg‡UW| cÖwZ‡hvMx cÖwZôvb wewe wjwg‡UW Gwe 
wjwg‡U‡Wi c‡Y¨i gvb we‡ePbvq wb‡q Zv‡`i cY¨ ˆZwi K‡i‡Q| G‡Z bvbvb ˆewPÎ¨I cÖwZôvbwU D™¢veb K‡i‡Q| 
evRvi `L‡ji Ask wn‡m‡e Gwe wjwg‡UW ZvwjKv g~j¨ n‡Z 2% evÆvi e¨e ’̄v †i‡L cY¨ weµq Ki‡Q|  

K.  cÖmvi Kv‡K e‡j? 1 
L.  wecYb wgkÖ‡Y cÖwZôv‡bi mybvg Kxfv‡e cÖfve iv‡L? e¨vL¨v Kiæb| 2 
M.  evRvi `L‡ji Rb¨ wewe wjwg‡UW cÖ_‡g †Kvb& wecYb wgkÖYwU cÖ‡qvM K‡i‡Q? e¨vL¨v Kiæb| 3 
N.  wewe wjwg‡U‡Wi 2% evÆv cÖ̀ v‡bi Øviv Gwe wjwg‡UW‡K cÖwZ‡hvwMZvq nviv‡bv m¤¢e n‡e Kx? Avcbvi 

gZvgZ w`b| 4 
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fvebvi AšÍiv‡j 
†µZv ev †fv³vi Kv‡Q cY¨ I †mevi Z_¨ †cŠ‡Q †`evi Rb¨ ‡dmeyK 
GLb GKwU RbwcÖq gva¨g| wecYbKvix ‡dmeyK e¨enviKvix‡`i 
wbDRwdW ev †nvg †cBR-G Zvi cY¨ I ‡mev m¤ú‡K© weÁvcb cÖPvi 
K‡i| evsjv‡`‡k B›Uvi‡bU e¨enviKvixi msL¨v w`b w`b evo‡Q, †mB mv‡_ 
evo‡Q ‡dmeyK e¨env‡ii msL¨vI| G Kvi‡Y AvšÍR©vwZK wecYbKvixi 
mv‡_ mv‡_ GLb †`wk cÖwZôvb¸‡jvi g‡a¨I †dmeyK weÁvcb e¨env‡ii 
AvMÖn evo‡Q| wecYbKvixiv Zv‡`i †dmeyK weÁvc‡bi gva¨‡g †hgb cY¨ 
ev †mev m¤ú‡K© Rvbv‡Z cvi‡Q, GKB mv‡_ †µZv I †fv³vi mv‡_I 
m¤úK© ˆZwi Ki‡Z cvi‡Q|    
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